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Who we are

AZoNetwork is the leading digital marketing platform for Science, Technology and Healthcare audiences. With an
audience of 100M+ annual visitors across our websites and over 1 Million first party subscribers, we have over 23 years
of digital experience in connecting these communities.
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What we do

AZoM is the world’'s leading material science marketing
platform. We create, curate, and distribute content marketing
collateral to a global audience of industry and R&D
professionals.

We specialize in providing and delivering Marketing,
Advertising, SEO, Audio-Visual and Web Services for
companies in Science, Technology and Healthcare.

We help companies develop and execute their digital
marketing strategies through content distribution, content
creation, web services, brand awareness, lead generation and
real-time analytics.
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Materials Marketing

Readership

Global Coverage 10%

28%

40.88%

6,132,813

Total Annual Users

‘ Engineering
. Laboratory

AZoMaterials is the leading content marketing platform which reaches materials scientists, @ Medical professionals

engineers and industry professionals in the Materials industry. . n
esearc

Contact our team today to discuss how to reach your ideal audience from the AZoNetwork. Students

Visits sourced from Google Analytics - Yearly average - Readership based on sample of subscribers Senior Academics


https://www.azonetwork.com/marketing-science/contact

3D Printing

Advanced Alloys

Graphene & Nanotubes

Nanoparticles & Colloids

Polymers

Technical Ceramics

Thin Films
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15,422 Subscribers

29,183 Subscribers

24 084 Subscribers

25,091 Subscribers

49,791 Subscribers

47,670 Subscribers

26,072 Subscribers

MARKETING SCIENCE

Microscopy

Atomic Force Microscopy :
(AFM) 13,519 Subscribers

Electron Microscopy 8 37,768 Subscribers

Optical Microscopy 8 16,896 Subscribers

Scientific Cameras .
& Imaging 8 9,605 Subscribers
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Analysis Techniques

Gas Analysis & Measurement 8 18,569 Subscribers
Infrared Spectroscopy 8 17,035 Subscribers

Lasers 8 30,153 Subscribers

Mechanical &

Physical Testing @ 62.864 Subscribers

Non-Destructive Testing 8 35,519 Subscribers
Particle Analysis 8 28,699 Subscribers

Raman Spectroscopy 8 11,203 Subscribers

Rheology & Viscometry

Spectroscopy

Surface Metrology &
Measurement

Thermal Analysis

XRD & Crystallography

XRF & Elemental Analysis

K KX KKK

MARKETING SCIENCE

51,121 Subscribers

60,483 Subscribers

40,150 Subscribers

52,790 Subscribers

20,686 Subscribers

20,686 Subscribers
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Industry

Aerospace
Agritech

Automotive

Clean Technology

Energy Storage
Technologies

Food & Beverage Analysis

Fuel & Lubricant Analysis

Heat Treatment

Hydrogen

Industrial Automation
& Robotics

KHXXKXEKXEKEK

29,894 Subscribers

45,715 Subscribers

49,872 Subscribers

23,800 Subscribers

31,462 Subscribers

22,477 Subscribers

16,326 Subscribers

48,544 Subscribers

5,654 Subscribers

14 152 Subscribers

MARKETING SCIENCE

Mining @ 58,451 Subscribers

Nuclear Science 8 8,404 Subscribers

Photovoltaics
Power Generation
Quantum Science

Semiconductors
Sensors
Tribology

Water Analysis

XX KK XK K

12,349 Subscribers

6,001 Subscribers

6,344 Subscribers

31,692 Subscribers

61,886 Subscribers

8,026 Subscribers

12,535 Subscribers
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LEAD GENERATION

Target our first-party subscriber database by their specific professional interests.
Reach over one million named scientists, engineers and industry professionals.

Our unique ability to match your targeted audience's interest with the right
content explains why this channel is so popular with clients and subscribers alike.

Choose between Headline or featured sponsorships.

/7 Gain immediate exposure for _
N . /\/I Increase lead generation.
your story. I

@ Boost brand awareness within a F=vs Measure your ROl with
targeted community. ol automated reports.

1 MILLION+ SUBSCRIBERS
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Polymers _
The latest polymers news from across the AZoNetwork Headline
Sponsor

Curcumin Shows
Promise as a Natural
Replacement for BPA in
Plastic Production

Plastic products inundale much of everyday life:
Almost half of the global plastics resources are
used for producing packaging maierials. The
inherently hygienic properies of plastic matenal
brings significant advantages fo the Consumer Packed Goods {CPG) market place.
However there are pofentially harmful compounds, either fo the consumer or to the
environment, must be identified, studied and removed from the global supply chain. BPA
or bisphenol &, is an example of one such matenal, a major plastic polycarbonale that is
popularly studied for correlation to negaiive healih effects.

Curcumin, is a8 natural anfioxidant, anfi-inflammalory, antibacteral and anti-cancer agent
which could be used fo replace BFA in many plastic products

Discover Curcumin as a BPA Replacem Featured

Sponsors

The Spinsolve Benchtop NMR as

.
x Héléne Freic
a Tool for Polymer Chemistry Appiication St IR
Webinar ﬂ &
In rerant vears henchinn NMB znactrometers have .Ilt-.\


https://www.azonetwork.com/marketing-science/audiencepacks

LEAD GENERATION

TARGETED EMAILS

Create your own high-quality email campaigns.

You decide on the messaging, the audience and the budget and our team wiill
help with everything else from start to finish.

(2)
&

(&) Reach a highly qualified audience in our first-party subscriber base.

Target specific markets by keyword, application, industry & geography.

LI

Measure results with our unique AZolntel Analytics platform.

& Customize your message and design with our email specialists.

AZO

NETWORK

B Y ETERAL BRI, R 1irn,
® Wihere Frotivng dnd wnmafiom
c r 0 Advance Biloreditine
Products Supports Resources Insights Albout

GMP Grade @
Strict Quality Control Standards Request fox b

GMP Grade Quality Management System
Accelerating Global Regulatory Approval of Biological Products

Why do you need GMP-grade cytokines?

Cytokines such as IL-15, TIL-F, IL-21 are used as a key raw materizl for T/NK cell
activation and amplification in the process of immune cell therapy products development,

and FOA have relevant reguiztions about the use of these key materials:

» Recommends using FD&-approved, clinical-grade materials.

« Low-risk materials such as GMP grade materizls a5 opposad to non-GMP grade.

10


https://www.azonetwork.com/emails/webview/?erid=3ea8bf4a177b44beb75bd497d1c2706c&erknd=4

AZO

NETWORK

LEAD GENERATION

PRODUCT PROFILES

MATERIALS

Demonstrate the benefits, features and key capabilities of your Products and
Equipment with our Product Profiles. sttt KT T

System

TECHNOLOGY

EEE@
0.0 Engage your audience at the right stage in the buying cycle.

£ ratractiee detector, t
1g characierization of absolute melar mass

i Hise Features

HNoed mora
information?

paration with minimal shear and surface mtaraciions

B
) 9-

I I Downioad FOF Cogy

channels. penmitting sample loads from nanagrames o milligrams.

ingduding sembprapacath

productiaty,

Enrich your product listings with relevant videos, images and applications T A st e st sy

Applications

Ammn Publish the product profiles to our product categories on the relevant

. . natural and synthetic polymers, polymersomes, excsomes, liposemes, vinuses, vinus-like particles,
‘- ' AZ o N etwo r k We bs I tes mietaliic nanoparticles, quantum dots, drug-delivery and diagnostic nanoparticles. emulsions and
- many more

anal, of fragile macromalecules or particles that are sheared on a size-exclusion column, sticky
o t adhere to the stationary phaze. or farge, heavily-branched polymers that elute
abnormally from GPC columns

= Separstion and charameszation of trace nanoparticles fram envronmental matrices such as sail

or seawater

= Datailed size-zota potential distributions of nanoparticles

= Sami-praparative Saparations

» AEd g -eccgn::(-d oy the FDA gngd other regulatory JEencies as an nr‘[?:::gnn.‘tl echnigue 1o size-
exclusion chromatography far analysss of biepharmaceutical aggregation,

Product profiles include RFQ buttons, brochure and PDF downloads as
calls-to-action.

(O TRl W Ocwnioad POF Copy



https://www.azonetwork.com/sites?referrer=pdf
https://www.azonetwork.com/marketing-science/productprofiles
https://www.azom.com/equipment-details.aspx?EquipID=2669
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LEAD GENERATION

COMBINE THE FOLLOWING
OPTIONS OF YOUR CHOICE:

Showcase your newest products and their applications to a global
audience with a complete product package. ' Individual Product Profiles

dﬂ]a Create maximum exposure for your new products and their

applications. Thought Leader or Insights
from Industry Interview

& Ensure customers understand what makes your new

: : _ _ N Targeted Newsletter
& & product innovative and exciting.

Sponsorship

@@@ Choose additional content like video, webinars, or email Content Distribution
services to promote your products.

Display Advertising

Receive a complete support program to market your products.

00Q
[ ]

12


https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/video?referrer=pdf
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LEAD GENERATION

Present all of your existing AZoNetwork content in one valuable
download and use our distribution channels to reach more of the
right people from the right industry at the right time.

Y4
. L_|I¥ Reach new audiences, generate better leads.

& Demonstrate thought leadership to highly engaged industry

&& professionals.
999

Collect valuable first-party lead data

MATERIALS

An AZobetwork Site [ f ¥ @ Become a Member @ Search
'

MATERIALS SCIENCE EBOOKS

From Hamilton Company

From Pittcon

Materials eBooks

pH Measurement Guide eBook - Learn the Methods of
Successful pH Measurement

This eBook makes successful pH measurement possible, by providing
3 basic knowledge of chemical principles and of potentiometry and
the functicnality of a pH electrode.

25:0ct 2073

Pittcon 2023 - Insights and Innovations

Check gut the tracks and highlights from Pittcon 2023. 2Z¢M has
curated a compilation of interviews with key opinion leaders from the
show. Download the free eBock today.

& Oct 2023

Distributed Lab Topology (DLT) eBook - Learn How to
Reduce Time-To-Result and Optimize Testing
Frequencies in High-Throughput Environments

MMR is 2 unique and powerful technigque for chemical analysis
ranging from basic identification and quantification of substances to
molecular structure elucidation. With a range of NMR systems Bruker
provides a powerful sclution pertfolio for comprehensive value chain
coverage from product innovation to manufacturing. Bruker NMR
systems enable organizations to achieve a Distributed LAB Topology
(DLT) in which expertise, methods, and data can be easily and quickly
shared between differant stages in the value chain.

From Bruker BioSpin - NMR, EPR and Imeaging 13 Jul 2023

Elamtvi~ Walhicla Datbav s Taclymal oo

AZO

NETWORK
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https://www.azom.com/ebooks
https://www.azom.com/ebooks
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BRAND AWARENESS

CONTENT DISTRIBUTION

Educate and attract your key audience.

We repurpose and distribute your existing content on an AZoNetwork site to reach a
highly relevant target audience.

MATERIALS [

Testing Lightfastness of Foods and
Beverages

Spanrants by At Materal Teshng Teeeesiagy LLE e 18 00

Use your existing content: white papers, application notes, case studies, etc. e ",}

of its nutrient profile in respact ta vitamins.

y it Sample Conting so
These products include. but are not limited to: Emportant for SEM Bruaging?
r. Anma Walk vl

‘=  Repurpose your content, maximize organic search engine visibility, and include calls-to- "m;:?’ -
&=/ action. =4

i0i2l|  Measure content engagement & results with our unique AZolntel Platform.

- \ ¥
B e\ |

Uaing an lon Milling System to Prepare Clesn
Crods Sectinmy

mnan
I Publish on relevant AZoNetwork sites and post to our social media channels. S

Click here ta sign up {or the Seminar

I AOTIN, Ehe MO Conumed prefers the contents of the package 18 be clear sothey


https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azom.com/article.aspx?ArticleID=21438
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BRAND AWARENESS

WEBINAR LISTINGS

AZ0 o

MATERIALS An AZohletwork Site [ f W @ Become a Member S Search,,

Pasted in | Elecrrical Device Characterization

We take your existing webinar content and give it a new lease of life with

distribution on relevant AZoNetwork sites. Practical Considerations for Reliable
Characterization of Electrical Devices

View Supplier Profile: ll Watch the Webinar

From Lgks Shore Crnctronics Inc, Ot 172023

Promote your existing webinars to a new highly engaged audience. Practical Considerations for Reliable
Characterization of Electrical Devices

) ,.?\."-. —._\' FAN ol EaN ] -‘ul
| \ hg FIn Ty | | |
\ f( / ll'l. i Jlllr W II'. [ n'llllli'_\lll'. Lt '1\\'!. \ .f/m\ .-

~ Various steps g0 into accurately characterizing new devices, especially when reasuring
" s | slectrical signals, voltage, and current
N
1 —' - » - -
| =. PrOVIde ed ucatlonal and Informatlve Content that generates awa reness- This webinar will cover chese steps. digruggingwhat'f MECessary I Snsure high_nualh}l and
[N - ] repestabie messuremeants — particularly when charscrerizing St oryogenic temperatures,
Lake Shore's Jason Chonko, the webinar's presenter, will discuss ways o
s Heduce the impact of noise. seif-heating, and cther parasitics
= Simplify connections to the device under test, including ground connections
LA N J

®  Ensure simultaneous measurements when testing multiple sameles

0:2 Generate new interest in your products and leads for your business.

s Minimize grownd loops and crosstalk on instrurment cabling

Watch a preview below:

ﬂ Single-ended vs, differential measurement ‘



https://www.azom.com/webinar.aspx?id=812
https://www.azom.com/webinar.aspx?id=812

BRAND AWARENESS

Increase brand awareness by targeting the AZoNetwork audience
of engaged B2B visitors with various Display Advertising options.

- Q-

|@ | Increase brand awareness and visibility.

gxri Measure and increase traffic to your website.
QHQ Reach highly-targeted and relevant audiences.

. Getyour message accross with visually appealing
@,_ —~,  creatives.

AD SPECIFICATIONS

AZO

NETWORK

thermo
scientific

Advantages of Coincident XPS-Raman in
the Analysis of Mineral
Oxides Species Download Now

Research Could Open Doors to High-
Performance, Practical Thermoelectric
Materials

For o e
everyone ¥
working with ?;
chemistry. E P
& iy

-

1 Million + Global Subscribers

135M + Unique Visitors
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/blog/display-ad-specifications-pdf-updated-annually
https://www.azonetwork.com/marketing-science/displayad

BRAND AWARENESS

Rank highly for your keywords by combining the on-site
optimization with regularly updated content and quality
links. As your website visibility increases, you'll see an
Increased return on investment with more leads and
sales being generated.

' Target relevant keywords for your
% industry.

Improve your website's ranking on

*i‘r
F’ﬁl‘lﬂ search engines.

— o 00

009
oy N

C’ 000 D Increase quality traffic to your website.

Google

AZO

NETWORK

~ calcining furnace w | & @ )

0 Al [E) Images ¢ Shopping [E Mews @ Maps | More Tools

About 4,050,000 results (D.48 seconds}

https:/thermerafting.com » calcining-furnace-work. £
How Does a Calcining Furnace Work? - Thermeraft, Inc.

Calcining (also known as calcination) can be defined as the heating 1o high temperatures in the
presence of oxygen or air, or it can be the heal treatment

hitps./thermcraflinc.com » different-tlypes-indusiral-ov.

Calcination Furnace | Different Types of Industrial ... - Thermcraft
Calcination |s a heat freatment process where gres or other solid matenals are heated below
the melting point in he absence or a limited supply of air

People also ask

What is a calcining furnace? v
What type of furnace is used for calcination? w
What is meant by calcining? w
What type of furnace is used for calcination and smelting? ~

hitps:/fen wikipedia.org » wikl » Calcination 2
Calcination - Wikipedia

%
I
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BRAND AWARENESS

WEBSITE DESIGN

Design a website for your customers. Provide a great user
experience, positively showcase your brand & optimise for leads
and search engines.

@?&

Web visitor-to-lead
functionality.

Fully optimised for
search engines.

Content management

system (CMS) training.

KU CUBS EUBS CUBIEY

[

K

000
Website Design & Development

Fully Responsive
Retina Ready

HTTPS Certificate
Shopping Cart Ready
Full training on CMS

You own all rights

AZO

NETWORK
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BRAND AWARENESS

GOOGLE ADS MANAGEMENT ,‘\

We manage your Google Ads campaigns by preparing a well thought out strategy and implementation
plan that is optimised to help you get the best results for your ad budget.

IMPRESSIONS

79,000

68,000

=
3
-

11,000

Optimize - Do
more with less.

s
fb

CLICKS

762

Increasing the click-

through-rate from
0.96% - 8.18%

Decreasing the
cost-per-click from
£2.06 to £0.70

Z Keyword Research and Planning
z Optimization
z Growth

AZO

NETWORK
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CONTENT

CONTENT CREATION

Create unique, informative, and engaging content to help you tell your

story to the right people at the right time. —————
Cell Cultured Foods - The Importance of
Generate premium quality content on a subject of your choice. xexiure Measuremant
N Download PDF Copy Prafile
¢ @ ¢ Develop thought-leaderShip With Content Curated speCifically for your Cultivated meat, also known as cultured meat, is real animal meat made in a
& targetaudience. et o, e e eyt
agriculture, a branch of the food industry with the potential to solve animal
A © welfare, food insecurity, human health, and the significant worldwide
. . environmental concerns caused by meat production, is expected to account for 35
Own the content to use on your site, OR use our vast audience network petcent of globs mest consumption by 204, Fermenttion i being rinvented.
o® © for content distribution. e I i B S i
@ Use the experience of our team to provide guidance on what works and
what doesn't.
P>Q<Q Free up your marketing team by using our network of copywriting experts.

140+ Scientific writing experts on our team


https://www.azom.com/article.aspx?ArticleID=21467

AZO

NETWORK

CONTENT

SOCIAL MEDIA CONTENT

Re-purpose your existing podcasts, webinars and video content for use across social media.

Reach your audience with rich multimedia on their social platforms.

|Jl Up to 5 x Social Media snippet videos.
Advancing polymer research
and testing with benchtop NMR WEBINAR
0

> High quality, professional audio & video content. Dr. Bryan S. Beckingham i 30 March 22
!M' Self-Healing Polymers 09:00 EST / 14:00 GMT

for 3D Printing

@O \ Hélene Freichels
- A\¥, Increase brand awareness online and on all T EE—— o, T f\lﬂp;zlriﬁzzon Scientist (PhD),
| || of the major podcast players. "

s you lay down the filament to create
your component.using your printer,

Register Now

Y AZO

mag ritek MATERIALS

%

Reach and engage your audience on Social Media.

——

)

21


https://www.azom.com/webinar.aspx?id=602
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INSIGHTS FROM INDUSTRY

Tap into your teams’ product expertise and knowledge and convert it quickly and easily
iInto powerful marketing collateral with an Insights from Industry interview.

More...

MATERIALS [iRiid

Create evergreen content which engages clients for years to come. INSIGHTS FROM INDUSTRY

TESCAN's State-of-the-Art Micro-CT
Systems Stay Ahead of the Market

S
From TESCAN US4 g

N

% Choose an in-house expert to showcase your thought-leadership.

insights from industry

Wesley de Boever

Product Marketing Manager
TESCAN

‘ ?_7/|> AZo Editors produce an engaging and educational written interview.

TESCAN, explains how the micro-CT ind ustry has matured and how TESCAMN 15 able 10 affer

state-of-the-art solutions

How has the demand for micro-CT systems changed
over recent years?

l‘ ‘\ Standard micro-CT has become a mature technology, with a very big offering on the

market. A lot of majer technology companies offer micre-CT scanners that can achisve

===} Feature the interview on a relevant AZo site to reach your target audience. b s b e e s o)
\‘ ', industrial parts.

Micre-CT manufacturers began to differentiate in numercus ways, for example by adding
additional Imaging modalities (such as X-Ray fluorescence. phase cantrast or spectral

imaging) to their systems or by enabling 4D (time-resoived) imaging capabilities,

— ] What are some of the most important ways th.':;t
‘0izl|  Measure content engagement & results with our AZolntel Platform. companies are emploving these systems today?

22


https://www.azonetwork.com/marketing-science/insights
https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azom.com/article.aspx?ArticleID=21337

CONTENT

THOUGHT LEADERS

Display and promote your end users' research activities and illustrate how
they have used your products or services. Our Thought Leaders series
focuses on the knowledge and research of key opinion leaders and
academics.

@EEE  Your customers discuss their research and how your product or service
&’ \& helped advance their work.

) U4

O-O-O Generate an engaging thought-leader interview from a credible 3rd party.

~ A

Interview an industry expert to create relatable content for your audience.

74b>.

==== We conduct the interview and publish on relevant AZo websites.

S\ | /4

AZO

NETWORK

pzo ut e recory CuipMEnT Videos Webinars Interviews More...
Bacome & Membar ek

MATERIALS

THOUGHT LEADERS

Newly Discovered Biopolymer Made From
Bacterial Enzyme

Download PDF Copy

Interview conducted by Skyia Baily Mar 25 2022

i
a

|‘I.‘

Thought Leaders

Dr. Spence Macdonald

Vice President, Product Develapment
ABOzymes Biomedical Inc.

AZoM speaks to Dr, Sperice Macdonald from ABOzymes about his discovery of o novel
biopolymer. acholetin, synthesized fram a bacterial enzyme.

Please can you introduce yourself and your
professional background?

I'studied as a bigchemist in the laboratory of Stephen Withers at the University of British
Columbia. Throughout graduate school, my research focused largely on discovering new
anzymes that can be usad to synthesize carbohydrate-based materials from inexpensive
starting materials, A component of this research invoived developing high-throughput
methods that could identify a desired enzyme activity from large DMA libraries derived
from diverse bigiogical samples.

This work led to the discovery of a handful of new enzymes, and to our surprise. a
previgusly unknown carbohydrate-based biopolymer, which | named acholetin!

have since compoleted mv Ph.D. and have gone on to start a company (AB0Ozvmes) with
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https://www.azonetwork.com/marketing-science/thoughtleaders
https://www.azom.com/article.aspx?ArticleID=21474

CONTENT

VIDEO SERVICES

Bring your content to life with our video creation services. We manage
everything from from concept to filming to post-production and
distribution.

@@@ Showcase your products, applications, testimonials, and more through

=) il

O
I
4\

@

D
)

:

video.

Choose from a range of video styles.

Work with our video specialists to create captivating video content.

You own the video, but we will help you distribute your videos across
the AZoNetwork websites.

THOUGHT LEADER VIDEO

2D ANIMATION
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https://www.azonetwork.com/sites?referrer=MediaKit
https://vimeo.com/manage/videos/389462081
https://vimeo.com/showcase/6594139
https://vimeo.com/showcase/6594139
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EXPERT PRESENTATIONS

ON DEMAND

Give your keynote presentations the production value they deserve with
an Expert Presentation On-Demand (ExPOD).

P>Q€)\ Reach your audience online, at virtual events and

tradeshows.
@
~  Demonstrate real thought leadership through targeted Anaiysss of Lignins Lsing Sk
Benchtop NMR Spectroscopy:
Content. Quantitative Assessment of
Substructures and Comparison to
High-Field NMR
(@) =g ¢ |4 ] } - )
~  Work with our video specialists on speaker preparation AZoNetwork XPOD
Ei E\ through to recording and post-production. Matt Leclerc, PhD
ME Promote and distribute your presentation with our > M sasses &
o . . gn .
mmee|  industry-specific newsletters and websites.



https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/sites?referrer=pdf
https://vimeo.com/manage/videos/672297238

CONTENT

VIRTUAL VIDEOS

ON DEMAND

Use our highly skilled and experienced team of AV professionals to showcase
your thought leadership and bring your subject matter to life. Virtual videos
on-demand (VVOD) are interactive, engaging and professionally produced.

wD» High quality, professional audio-visual content.

& Demonstrate real thought leadership through targeted content.

:(9):_— Smooth, easy process from speaker preparation through recording
== and post-production.

== Enhance user experience (UX) of your written content across the
co| AZoNetwork.

AZO

NETWORK
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://vimeo.com/manage/videos/210740386
https://vimeo.com/manage/videos/513917398
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Engage and educate your audience with a scientific Solving SEC/GPC Limitations with Multi-Angle
webinar. Leave the planning, promotion and execution of Light Scattering and Asymmetric-Elow
your next webinar series in our hands. Fiold-Flow Eractionation

o, 0. z
O:% Reach a global audience in a format that is Prof. Stepan Podzimek
Scientific Consultant

LI |
[LP [iﬂ] accessible and convenient. y :
A Wyatt Technology

| 19 April 22 - 11:00 EDT
Demonstrate thought-leadership and prioritize

education during the customer journey.

P> P 514/6147 ox

before, during and

. @ o Educate your customers about a new product
° . or application.
T

post-webinar.
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Bring your subject matter to life and reach your audience '
thermo

with a professionally produced and distributed podcast or St
podcast series.
00:00 @oduction | ( ,
e . f . * y (0] ion SO = | . | ‘ : a"
@ - Reach a global audience on all of the major 0619 Triage forpolymersampleswnh iy % 2 vl
LIl podcast players. " by et Spe“"."““‘i?’i i) W TP -i_
o — "-.._._:...-ﬁrlf.ema d = '“"-\ \

Acast @) &

() Stimulate discussion and demonstrate thought

& leadership.

@ Smooth, easy process from speaker preparation
== through recording and post-production.

| ‘F¢*"data across techmques

/ 42 07 pyneﬂmc maTehals science * using rheology & s Rui Chen 2 AN, ciis Shafrer vs:pwa Post .

= < - Glabal Application Manager Busin et De svelopment Manager Business De veiopmknl]‘u‘anaw T
[ pare. .,'1’0 browde a hOlIS‘tIC VIEW - Thermao Hshﬁ?Suenuh Thermo' Fistier Scientific Thermn Fisher Scientific
] == | o’ !

X

P P 514/647 wx



https://vimeo.com/manage/videos/468054635/8444652f48
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PROVING RO

REAL TIME ANALYTICS .

Measure and monitor the ROI of all of your AZoNetwork campaigns using our unique analytical platform — AZolntel.

With over 135 million unique visitors and over 700,000 content items, we have the ability to demonstrate your audience as well
as provide market intelligence to assist with your content marketing decisions.

. . € = e z".'
Measure the effectiveness of your campaigns. LeaDs cevanareo sy oerEnen e G -
-6 o : Overview L]
v Track lead generation and engagement. Lo 142009 8513
& = = e RECEMT LEADS TOP SECTORS
: View top performing content. eoeo e G -
b " — -

2% of your keywords are ranking on the first page. Great to see!
I recommend optimizing the budget to focus on the remaining 28%

FIND OUT MORE

AZalnslghts !
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CONVERSION RATE

OPTIMIZATION

Optimize your site to convert a higher % of traffic, leading to
business success. CRO is the process of taking as many site

visitors to a desired goal or outcome as possible. Using CRO,

you'll see an increased ROl with more leads and sales being
generated from existing traffic.

@ﬁiﬁ% Generate more leads and sales.

\l/

v % Increase number of conversions.

= | Test site updates before implementing them.

ORIGINAL - 0.27% CTR

L ==

Innovators of a unique nanoparticle sizer: NanoFlowSizer

Passion for Process Analytical Tec

Receive free product information

OPTIMIZED - 1.83% CTR

Innovators of a unique nanoparticle size
Passion for Process Analytical

E
Speak to our Experts

r: NanoFlowsSizer

Receive free product information
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CLIENT TESTIMONIALS

How AZoNetwork has positioned Mo-Sci
Corporation as thought leaders in their industry

66—

The team at AZoNetwork is like having an extension
of my marketing team here at Mo-Sci. | can give
them an idea or concept and they create the
content which frees me up to work on other things.

—99
READ THE WHOLE STORY
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https://www.azonetwork.com/marketing-science/testimonials/mo-sci
https://www.azonetwork.com/marketing-science/testimonials/mo-sci
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9 Find Out More
6 Speak to an Expert

- www.azonetwork.com 9 G e
Q) +44 (0116 1457 7150
info@azonetwork .com m ® 0 I@,



https://www.instagram.com/azonetwork/
https://www.facebook.com/AZoNetwork
https://www.linkedin.com/company/1602893/
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=eur
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=gbp
https://twitter.com/AZoNetwork
https://www.azonetwork.com/marketing-science/newsletters
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit

