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Who we are

AZoNetwork is the leading digital marketing platform for Science, Technology and Healthcare audiences. With an
audience of 100M+ annual visitors across our websites and over 1 Million first party subscribers, we have over 23 years
of digital experience in connecting these communities.
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What we do

AZoSensors is the world's foremost sensor marketing
platform. We create, curate, and distribute the latest
Information on sensor technology to an informed readership
of research and manufacturing professionals, alongside the
academics of tomorrow's sensing technology market.

We specialize in providing and delivering Marketing,
Advertising, SEO, Audio-Visual and Web Services for
companies in Science, Technology and Healthcare.

We help companies develop and execute their digital
marketing strategies through content distribution, content
creation, web services, brand awareness, lead generation and
real-time analytics.
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Sensors Marketing

Global Coverage

SENSORS

482,661

Total Annual Users

AZoSensors is the leading content marketing platform which reaches scientists, engineers
and industry professionals in the sensors industry.

Contact our team today to discuss how to reach your ideal audience from the AZoNetwork.

Visits sourced from Google Analytics - Yearly average - Readership based on sample of subscribers
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Readership

Engineering
Laboratory

Medical professionals
Research

Students

Senior Academics


https://www.azonetwork.com/marketing-science/contact

Industry

Aerospace
Agritech

Automotive

Clean Technology

Energy Storage
Technologies

Food & Beverage Analysis

Fuel & Lubricant Analysis

Heat Treatment

Hydrogen

Industrial Automation
& Robotics
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29,894 Subscribers

45,715 Subscribers

49,872 Subscribers

23,800 Subscribers

31,462 Subscribers

22,477 Subscribers

16,326 Subscribers

48,544 Subscribers

5,654 Subscribers

14 152 Subscribers

MARKETING SCIENCE

Mining @ 58,451 Subscribers

Nuclear Science 8 8,404 Subscribers

Photovoltaics
Power Generation
Quantum Science

Semiconductors
Sensors
Tribology

Water Analysis

XX XK XK K

12,349 Subscribers

6,001 Subscribers

6,344 Subscribers

31,692 Subscribers

61,886 Subscribers

8,026 Subscribers

12,535 Subscribers
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Analysis Techniques

Gas Analysis & Measurement 8 18,569 Subscribers
Infrared Spectroscopy 8 17,035 Subscribers

Lasers 8 30,153 Subscribers

Mechanical &

Physical Testing @ 62.864 Subscribers

Non-Destructive Testing 8 35,519 Subscribers
Particle Analysis 8 28,699 Subscribers

Raman Spectroscopy 8 11,203 Subscribers

Rheology & Viscometry

Spectroscopy

Surface Metrology &
Measurement

Thermal Analysis

XRD & Crystallography

XRF & Elemental Analysis

K KX KKK

MARKETING SCIENCE

51,121 Subscribers

60,483 Subscribers

40,150 Subscribers

52,790 Subscribers

20,686 Subscribers

20,686 Subscribers
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3D Printing

Advanced Alloys

Graphene & Nanotubes

Nanoparticles & Colloids

Polymers

Technical Ceramics

Thin Films

<

4
<
4
<
4
<

15,422 Subscribers

29,183 Subscribers

24 084 Subscribers

25,091 Subscribers

49,791 Subscribers

47,670 Subscribers

26,072 Subscribers

MARKETING SCIENCE

Microscopy

Atomic Force Microscopy :
(AFM) 13,519 Subscribers

Electron Microscopy 8 37,768 Subscribers

Optical Microscopy 8 16,896 Subscribers

Scientific Cameras .
& Imaging 8 9,605 Subscribers
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Sensors

Target our first-party subscriber database by their specific professional interests. The latest sensors news from across the AZoNetwork

Reach over one million named scientists, engineers and industry professionals.
_ - _ o . _ Sponsor

Our unique ability to match your targeted audience's interest with the right A

content explains why this channel is so popular with clients and subscribers alike. Communication with

| . Radar Level Sensors o]
Choose between Headline or featured sponsorships. Gontrolsystom engineers and sis team leaos DASSL

at petrochemical companies each have a

responsibility to ensure efficiency, safety and
accuracy in their processes. Recently, a large : '
petrochemical company faced a threat to each of these critical pieces when its radar

/— Gain imme dia te expo Sur e f o r /\/I . level instruments failed to properly communicate with the control system.
N I Increase lead generation.

our story.
y Yy -s Featured
Sponsors

@ Boost brand awareness within a ~=:=[T| Measure your ROI with el e s A
targeted community. 1l automated reports. Eoaihoors proseried i aund o sl
MEMS microphone, arguing that their novel device

could meet this rising need for gas sensors.

Researchers Create Radar Sensor m

1 MILLION+ SUBSCRIBERS
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LEAD GENERATION

TARGETED EMAILS

Create your own high-quality email campaigns.

You decide on the messaging, the audience and the budget and our team wiill
help with everything else from start to finish.

(&)
&

(&) Reach a highly qualified audience in our first-party subscriber base.

Target specific markets by keyword, application, industry & geography.

= Measure results with our unique AZolntel Analytics platform.

1]

& Customize your message and design with our email specialists.

AZO

NETWORK

pzo View 25 a Web Page
NETWORK o o o

ADVANCE IR»

Fever 3canning with Entry Control for
Schools and Campuses

From Advance IR comes the T-Scan 750 Temperature Scanning
Entry System that combines Al facial recognition with contactless
body temperature measurement. With its easy-to-use and fast
response, this product is ideal for monitoring entry and accessin
workplaces, educational facilities, sporis venues, retail stores, and
even airports.

Cn everyone's mind right now is the upcoming school year. As we
prepare in the coming months, the T-5can 750 offers educational
facilities peace of mind by not enly verifying student and staff
identities upon entry. but also provides accurate body temperature
meazsurements via non-contact infrared (IR} sensing technology.

Find Out More

T-SCAN 750 | ADVANCEIR®

Temperaturs Scanning

Read the brochure here to lsarn more about how the T-SCAN Entry System

750 can benefit you with the following;

.
« Full or partial facial recognition with capability to detect A
a user while wearing a face mask.

10
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PRODUCT PROFILES

SENSORS

Demonstrate the benefits, features and key capabilities of your Products and KA Viscometer ROTAVISC lowi IKA
Equipment with our Product Profiles. Complete
_EDMM PDF oy é Dowmdoad Brechure

1A' riewe develepsnent s called ROTAVEL and operators workang im &8 applications, fran e
i Laboratary theough o quabily control, sl Grd it sirmgbs w find the siscosity of Bguids using this
i equipmert
s : n .

0.C-0 Engage your audience at the right stage in the buying cycle. B, gt e gy e

A sandard spindle Sel (571-5P4), a empedalufe Sendor, a protetiive brackel, a ook contedlon, & quick
preckor, arkd 4 ROTASTAND stard are alf cormplarmentary wilh the purchase of Lhis waal

Easy to Operate

This 4.3 inch TFT display it o Benalil 1o the user who will Gred i aasier Lo browse the mem, Assisting the

sl 1o st up the stam-up comditions preceedy is the digad ol leyvel A simpbe ramp Tunction: g

B

i <-
I@ Enrich your product listings with relevant videos, images and applications

s Lthe repealatility of any tedke sagier,

Highest Measurement Accuracy

The dapres of reeatarementaccuracy of the ROTAVISE rotaional vistomeser [or both Newtonian amd

-
PDFC il
- Mesastanian lluicks is +0- 1% ol the measorarment range The reproducibiliy (s +0- D2,

[ -
Stepless Speed

The siephess spet adjiraimesil heles uiers 1o easily oped aie the ROTAVISC visconrmeder

WVisCosity measaring range of 1 - 6,000,000 mPa

.ﬁh“ Publish the product profiles to our product categories on the relevant

\_|_/ i
‘\",' AZoNetwork websites.

Product profiles include RFQ buttons, brochure and PDF downloads as
calls-to-action.

11


https://www.azonetwork.com/sites?referrer=pdf
https://www.azonetwork.com/marketing-science/productprofiles
https://www.azosensors.com/equipment-details.aspx?EquipID=2062
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PRODUCT SHOWCASE COMBINE THE FOLLOWING

OPTIONS OF YOUR CHOICE:

Showcase your newest products and their applications to a global
audience with a complete product package. ' Individual Product Profiles

dﬂ]a Create maximum exposure for your new products and their

applications. - Thought Leader or Insights
from Industry Interview

& Ensure customers understand what makes your new

: : _ _ N Targeted Newsletter
& & product innovative and exciting.

Sponsorship

@@@ Choose additional content like video, webinars, or email Content Distribution
services to promote your products.

Display Advertising

Receive a complete support program to market your products.

00Q
[ ]

12
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https://www.azonetwork.com/marketing-science/contentdistribution?referrer=pdf

LEAD GENERATION

Present all of your existing AZoNetwork content in one valuable
download and use our distribution channels to reach more of the
right people from the right industry at the right time.

. L_|I¥ Reach new audiences, generate better leads.

& Demonstrate thought leadership to highly engaged industry

&& professionals.
909

Collect valuable first-party lead data

AZO

NETWORK

AZO

SENSORS

Posted in | eBooks

Industry Focus eBook: Sensors

Top interviews, articles, and news in the Internet of Things (loT) Sensars industry, curated

by AZoSensors - the A to Z of Sensors.

Sensors eBook

Original Equipment Manufacturing of sensors as a market has been valued at nearly 12
pillion U.5. dollars and is predicted to triple in value by 2025,

These materials allow us to gather data from the world in @ measurable and reliable way.

13
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https://www.azosensors.com/industry-focus/sensors-ebook

BRAND AWARENESS

CONTENT DISTRIBUTION

AZO

NETWORK

Educate and attract your key audience.

We repurpose and distribute your existing content on an AZoNetwork site to reach a

highly relevant target audience.

Use your existing content: white papers, application notes, case studies, etc.

Repurpose your content, maximize organic search engine visibility, and include calls-to-
action.

Measure content engagement & results with our unique AZolntel Platform.

Publish on relevant AZoNetwork sites and post to our social media channels.

AZO

SENSORS

Flowmeter Calibration: Understanding How
Best to Proceed

Download Brochure View Supplier Profile

Sponsored by Endress-Houser Lig. Jen 13 2022

Failing to calibrate flowmeters can impact performance negatively. On the other
hand, calibrating too often can lead to increased costs without offering any
benefits. 5o, the question is, how do you know if calibration is necessary and what
should the frequency be?

In a number of process plants, flowrneters are calibrated on an annual basis, or
sometimes more frequently if that was how it was done in the past.

The combination of new instruments and technologies, in parailel with careful planning
and study, can enable plants to calibrate fowmeters 3t an aptimum frequency. This
rasults in better operations and cost savings.

14
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AZO

NETWORK

BRAND AWARENESS

WEBINAR LISTINGS

AZ0 o

MATERIALS An AZohletwork Site [ f W @ Become a Member S Search,,

Pasted in | Elecrrical Device Characterization

We take your existing webinar content and give it a new lease of life with

distribution on relevant AZoNetwork sites. Practical Considerations for Reliable
Characterization of Electrical Devices

View Supplier Profile: ll Watch the Webinar

From Lgks Shore Crnctronics Inc, Ot 172023

Promote your existing webinars to a new highly engaged audience. Practical Considerations for Reliable
Characterization of Electrical Devices

) ,.?\."-. —._\' FAN ol EaN ] -‘ul
| \ hg FIn Ty | | |
\ f( / ll'l. i Jlllr W II'. [ n'llllli'_\lll'. Lt '1\\'!. \ .f/m\ .-

~ Various steps g0 into accurately characterizing new devices, especially when reasuring
" s | slectrical signals, voltage, and current
N
1 —' - » - -
| =. PrOVIde ed ucatlonal and Informatlve Content that generates awa reness- This webinar will cover chese steps. digruggingwhat'f MECessary I Snsure high_nualh}l and
[N - ] repestabie messuremeants — particularly when charscrerizing St oryogenic temperatures,
Lake Shore's Jason Chonko, the webinar's presenter, will discuss ways o
s Heduce the impact of noise. seif-heating, and cther parasitics
= Simplify connections to the device under test, including ground connections
LA N J

®  Ensure simultaneous measurements when testing multiple sameles

0:2 Generate new interest in your products and leads for your business.

s Minimize grownd loops and crosstalk on instrurment cabling

Watch a preview below:

ﬂ Single-ended vs, differential measurement ‘
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Display
ads

Increase brand awareness by targeting the AZoNetwork audience of
engaged B2B visitors with various Display Advertising options.

- Q-
|@ | Increase brand awareness and visibility.

pico:

BN Measure and increase traffic to your website. CLASS AAA LED SMALL AREFA-SOLAR SIMULATOR

3 B

o~2o Reach highly-targeted and relevant audiences.
g y g ' o '} éolve materials challenges

IN A CHANGING WORLD

. Getyour message accross with visually appealing
@,_ —~,  creatives.

1 Million + Global Subscribers

AD SPECIFICATIONS . »
135M + Unique Visitors

16
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BRAND AWARENESS

Rank highly for your keywords by combining the on-site
optimization with regularly updated content and quality
links. As your website visibility increases, you'll see an
Increased return on investment with more leads and
sales being generated.

' Target relevant keywords for your
% industry.

Improve your website's ranking on

*ﬂ?
Fﬁl‘lﬂ search engines.

C 000 D Increase quality traffic to your website.

17



BRAND AWARENESS

WEBSITE DESIGN

Design a website for your customers. Provide a great user
experience, positively showcase your brand & optimise for leads
and search engines.

Web visitor-to-lead
functionality.

Fully optimised for
search engines.

Content management

system (CMS) training.

NI

Ky

K

K

AN

000
Website Design & Development

Fully Responsive

Retina Ready

HTTPS Certificate

Shopping Cart Ready

Full training on CMS

You own all rights

BadgAIR from Hemalic Technologles

A wearable gas
detection platform for
precise exposure
assessments

AZO

NETWORK
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https://nematictech.com/

BRAND AWARENESS

GOOGLE ADS MANAGEMENT ,‘\

We manage your Google Ads campaigns by preparing a well thought out strategy and implementation
plan that is optimised to help you get the best results for your ad budget.

IMPRESSIONS

79,000

68,000

=
3
-

11,000

Optimize - Do
more with less.

s
fb

CLICKS

762

Increasing the click-

through-rate from
0.96% - 8.18%

Decreasing the
cost-per-click from
£2.06 to £0.70

Z Keyword Research and Planning
z Optimization
z Growth

AZO

NETWORK
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CONTENT

CONTENT CREATION

Create unique, informative, and engaging content to help you tell your
story to the right people at the right time.

Generate premium quality content on a subject of your choice.
NG

Develop thought-leadership with content curated specifically for your
target audience.

for content distribution.

Use the experience of our team to provide guidance on what works and
what doesn't.

Free up your marketing team by using our network of copywriting experts.

Own the content to use on your site, OR use our vast audience network
g° U

140+ Scientific writing experts on our team

AZO

NETWORK

EDITORIAL FEATURE

Portable Sensors are Bringing in a New Era
of Medical Technologies

Download PDF Copy
@ By Ben Rilkington Feb 152022

The proliferation of devices using portable sensors is revolutionizing healthcare
today. Portable sensor technology progressed rapidly in the last few years, and
most of its new applications are in medicine. In today’'s wearables, portable sensors
and actuating devices combine with the latest tech for information processing and
connectivity.

Wearable devices for health monitoring provide people with the ability to measure
Important biclogical markers continuoausly, in a non-invasive and non-intrusive fashion,

and then seamlessly integrate this data with advanced information technology.



https://www.azosensors.com/article.aspx?ArticleID=2460

AZO

NETWORK
CONTENT
Re-purpose your existing podcasts, webinars and video content for use across social media.
Reach your audience with rich multimedia on their social platforms.
|JI Up to 5 x Social Media snippet videos.
€D SincBiological Dr. Yuning Chen
) (o) . . - . - _;-_:_ <7 \
EEDH' High quality, professional audio & video content. "\ ¢ - |||§||| The COVID Effect
E;;ﬁ&::g;:—}lg Epd | _ ria ol of }']rlv Ej_j_i)j-f)gjc: 11 .
@2 _ w5 ' Eighiting NewaVariants,of COVID-19
- @@- Increase brand awareness online and on all ) N Wine Authenticity - \
. =, Winemaking is a Craft _
| || of the major podcast players. : _

create recombinant antibody libraries for clients

. T

-

-|-|I[llt-|-I||-III--I~II|IAI0I||]|I|IIIII|

- g

] ] ) [Gordon] Right. Well, let me repeat that simple
Reach and engage your audience on Social Media. phrase that many of the listeners will have heard,

i
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https://vimeo.com/showcase/8572096/video/562709074

AZO

NETWORK

CONTENT

INSIGHTS FROM INDUSTRY

Tap into your teams’ product expertise and knowledge and convert it quickly and easily
iInto powerful marketing collateral with an Insights from Industry interview. .-~ -

SENSORS
Create evergreen content which engages clients for years to come. INSIGHTS FROM INDUSTRY

Utilizing Thin Force and Pressure Mapping
Technologies in R&D

Download PDF Copy | View Supplier Profile
From Tekscan, Inc.

N

% Choose an in-house expert to showcase your thought-leadership.

Jul 132021

insights from industry :
¢

Camilo Aladro ..
Director of Product Development and Marketing -
Tekscan

‘ ::7/|> AZo Editors produce an engaging and educational written interview.

talks to AzoSensors about opportunities for engineers to utilize thin force and pressure

mapping techrologies in R&D. and as an integrated solution te create innavative, force-driven
applications,

Can you give us a brief history of Tekscan, the types of
products you produce, and customers you serve?

l‘ ‘\ Tekscan was founded in 1985 by researchers at MIT's Al lab who had developed a novel
==== Featu re the interview on a relevant AZO Site to reaCh your ta rget aUdience- ultra-thin, foldable pressure sensor developed with an etched flex circuit and hand-

painted resistive ink, The first iteration of this technology was actually developed for the

\‘ ', dental industry, known today as the T-Scan™ system. This system was comprised of an
ultra-thin sensor connected te a hand piece and an analysis software 1o measure the bite
force and timing of a patient. In the early 1990s, Tekscan began to branch out into other
Industries. marketing this technology as an R&D instrumentation fool to help engineers
and designers solve challenges and obtain insights relating to interface pressure,

somq = Ower the years, we have invested in R&D and modernized our manufacturing processes,
(] | = n §

el Measure content engagement & results with our AZolntel Platform. ST I e R R e e e
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https://www.azonetwork.com/marketing-science/insights
https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azosensors.com/article.aspx?ArticleID=2274

CONTENT

THOUGHT LEADERS

Display and promote your end users' research activities and illustrate how
they have used your products or services. Our Thought Leaders series
focuses on the knowledge and research of key opinion leaders and
academics.

@EEE  Your customers discuss their research and how your product or service
&’ \& helped advance their work.

\'I
- -

o~ Generate an engaging thought-leader interview from a credible 3rd party.

~ A

Interview an industry expert to create relatable content for your audience.

74b>.

==== We conduct the interview and publish on relevant AZo websites.

S\ | /4

AZO

NETWORK

pz Equipment

SENSORS

THOUGHT LEADERS

Unearthing an Ancient Universe; the James
Webb Space Telescope

Download FDF Copy
‘ Intenyiew conducted by Mezan Croig M.5¢ Jan 21 2022

Thought Leaders

Dr. Thomas Greene

James Webb Space Telescope
NASA Ames Research Center

Please introduce yourself and tell us about your role
within the James Webb Space Telescope mission?

My name is Thomas Greene, and | am an astrophysicist at NASA's Ames Research
Centre in California’s Silicon Valley.

I am a co-investigator on the James Webb Space Telescope's (Webb) Mear-Infrared Camera
(MIRCam) and Mid-Infrared (MIRI) science Instruments, My work inciudes leading the
development of the spectroscopic modes of MIRCam, which invalves dispersing light into
constituent wavelengths.

| also have science programs to use those instruments to study exoplanets, which are
planets around other stars. after Webb is commissioned this summer

23


https://www.azonetwork.com/marketing-science/thoughtleaders
https://www.azosensors.com/article.aspx?ArticleID=2422

CONTENT

VIDEO SERVICES

Bring your content to life with our video creation services. We manage
everything from from concept to filming to post-production and
distribution.

A
li

nD>»

%

21N\

=

A
8o

:

Showcase your products, applications, testimonials, and more through
video.

Choose from a range of video styles.

Work with our video specialists to create captivating video content.

You own the video, but we will help you distribute your videos across
the AZoNetwork websites.

2D ANIMATION

24


https://www.azonetwork.com/sites?referrer=MediaKit
https://vimeo.com/manage/videos/276041581
https://vimeo.com/showcase/6594139
https://vimeo.com/showcase/6594139

CONTENT

EXPERT PRESENTATIONS

ON DEMAND

Give your keynote presentations the production value they deserve with
an Expert Presentation On-Demand (ExPOD).

P>Q€)\ Reach your audience online, at virtual events and ~ IR Light
tradeShOWS. Wavelength = 2000 pm

Wavenumber (number of peaks in 1 cm) = 1/wavelength =5 cm?

lem

& Demonstrate real thought leadership through targeted
content.

Wavenumbers / em™?
12500 5000 200 10

Work with our video specialists on speaker preparation

Ei E\ through to recording and post-production.

= | Promote and distribute your presentation with our - Ll Y L
oo o0 industry-specific newsletters and websites.

AZO

NETWORK
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/sites?referrer=pdf
https://vimeo.com/manage/videos/438845810

CONTENT

VIRTUAL VIDEOS

ON DEMAND

Use our highly skilled and experienced team of AV professionals to showcase
your thought leadership and bring your subject matter to life. Virtual videos
on-demand (VVOD) are interactive, engaging and professionally produced.

nD>»

cammn o o

High quality, professional audio-visual content.

Demonstrate real thought leadership through targeted content.

Smooth, easy process from speaker preparation through recording
and post-production.

Enhance user experience (UX) of your written content across the
AZoNetwork.

AZO

NETWORK

THE EVOLUTION OF
IN VIVO TECHNOLOGY

IDENTIFYING AND QUANTIFYING

CANNABINOIDS IN BIOLOGICAL MATRICES

26


https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://vimeo.com/manage/videos/505726083
https://vimeo.com/manage/videos/512587539

AZO

NETWORK

CONTENT

WEBINAR PRODUCTION

Engage and educate your audience with a scientific Solid-state NMR Spectroscopy in
webinar. Leave the planning, promotion and execution of Pharmaceutical Sciences from Drug

your next webinar series in our hands. Delivery to Formulation
Development

0.0 .0
- -~ 1 N = =
U 1d Reachaglobal audience in a format that is o Yongehao 5o
qj q‘lﬂ aCCGSSible and Convenient. Egggk?:fi%sig:fﬁglrsn:aceutical NMR Laboratory
y@gchao.sﬁ@merck.com

education during the customer journey.

Demonstrate thought-leadership and prioritize

> P 5:14/647 #x

before, during and

. @ o Educate your customers about a new product
° . or application.
T

post-webinar.
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https://event.on24.com/eventRegistration/console/EventConsoleApollo.jsp?&eventid=2550597&sessionid=1&username=&partnerref=ISCweb&format=fhvideo1&mobile=&flashsupportedmobiledevice=&helpcenter=&key=0F065F7CA38BDE688A3A4A7D7F613A98&newConsole=true&nxChe=true&newTabCon=true&consoleEarEventConsole=false&text_language_id=en&playerwidth=748&playerheight=526&eventuserid=513528909&contenttype=A&mediametricsessionid=453237992&mediametricid=3591166&usercd=513528909&mode=launch

AZO

NETWORK

CONTENT |

Bring your subject matter to life and reach your audience
with a professionally produced and distributed podcast or
podcast series.

Gc)
BRUKER
(<)

e
-@%— Reach a global audience on all of the major
|

Il podcast players.

®  stimulate discussion and demonstrate thought

& leadership.

;‘@ - Smooth, easy process from speaker preparation > B s14/647 4
= through recording and post-production.

e —T .

|||§|||

PODCAST

Food Authenticity Podcast Ep3

Peter Awram & Gillian Wade

28


https://www.bruker.com/en/landingpages/bbio/food-authenticity-podcast-ep3.html

AZO

NETWORK

PROVING RO

REAL TIME ANALYTICS .

Measure and monitor the ROI of all of your AZoNetwork campaigns using our unique analytical platform — AZolntel.

With over 135 million unique visitors and over 700,000 content items, we have the ability to demonstrate your audience as well
as provide market intelligence to assist with your content marketing decisions.

. . € = e z".'
Measure the effectiveness of your campaigns. LeaDs cevanareo sy oerEnen e G -
-6 o : Overview L]
v Track lead generation and engagement. Lo 142009 8513
& = = e RECEMT LEADS TOP SECTORS
: View top performing content. eoeo e G -
b " — -

2% of your keywords are ranking on the first page. Great to see!
I recommend optimizing the budget to focus on the remaining 28%

FIND OUT MORE

AZalnslghts !
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https://www.azonetwork.com/marketing-science/analytics

PROVING RO

y, AZO

NETWORK

CONVERSION RATE

OPTIMIZATION

Optimize your site to convert a higher % of traffic, leading to
business success. CRO is the process of taking as many site

visitors to a desired goal or outcome as possible. Using CRO,

you'll see an increased ROl with more leads and sales being
generated from existing traffic.

@ﬁiﬁ% Generate more leads and sales.

\l/

v % Increase number of conversions.

= | Test site updates before implementing them.

ORIGINAL - 0.27% CTR

L ==

Innovators of a unique nanoparticle sizer: NanoFlowSizer

Passion for Process Analytical Tec

Receive free product information

OPTIMIZED - 1.83% CTR

Innovators of a unique nanoparticle size
Passion for Process Analytical

E
Speak to our Experts

r: NanoFlowsSizer

Receive free product information
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf

CLIENT TESTIMONIALS
SFLIR

How FLIR increased sales leads with AZoNetwork ) 3
content creation and distribution. _

66— R

The AZoNetwork team Is great to work with. Their
determination to get you the best results possible is
extra motivating for us as a company. | would |

certainly recommend them to a colleague.

READ THE WHOLE STORY

—99
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https://www.azonetwork.com/marketing-science/testimonials/flir
https://www.azonetwork.com/marketing-science/testimonials/bruker
https://www.azonetwork.com/marketing-science/testimonials/flir
https://www.azonetwork.com/marketing-science/testimonials/flir
https://www.azonetwork.com/marketing-science/testimonials/flir
https://www.azonetwork.com/marketing-science/testimonials/flir
https://www.azonetwork.com/marketing-science/testimonials/flir
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9 Find Out More
9 Speak to an Expert

- www.azonetwork.com 9 G e
Q) +44 (0116 1457 7150
info@azonetwork .com m ® 0 I@,



https://www.instagram.com/azonetwork/
https://www.facebook.com/AZoNetwork
https://www.linkedin.com/company/1602893/
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=eur
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=gbp
https://twitter.com/AZoNetwork
https://www.azonetwork.com/marketing-science/newsletters
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit

