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Who we are

AZoNetwork is the leading digital marketing platform for Science, Technology and Healthcare audiences. With an
audience of /5M annual visitors across our websites and over 1 Million first party subscribers, we have over 24 years of
digital experience in connecting these communities.
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What we do

AZoMining is the world's leading mining information
distributor. We create, curate, and distribute high-quality
content to academics and mining professionals around the
globe.

We specialize in providing and delivering Marketing,
Advertising, SEO, Audio-Visual and Web Services for
companies in Science, Technology and Healthcare.

We help companies develop and execute their digital
marketing strategies through content distribution, content
creation, web services, brand awareness, lead generation and
real-time analytics.

AZO

NETWORK

CREATE

AZO

EMAIL

SOCIAL

ENGAGEMENT



Mining Marketing
AZO Global Coverage

MINING

26.24%

168K

Total Annual Users

AZoMining is the leading content marketing platform which reaches mining engineers and
industry professionals in the Mining industry.

Contact our team today to discuss how to reach your ideal audience from the AZoNetwork.

Visits sourced from Google Analytics - Yearly average - Readership based on sample of subscribers

AZ0O

NETWORK

Readership

Engineering
Mining
Manufacturing
Research

Students

Senior Academics

12


https://www.azonetwork.com/marketing-science/contact

Industry

Aerospace
Agritech

Automotive

Clean Technology

Energy Storage
Technologies

Food & Beverage Analysis

Fuel & Lubricant Analysis
Heat Treatment

Hydrogen

Industrial Automation
& Robotics

KHXXEKXEKXEKEK

29,894 Subscribers

45,715 Subscribers

49,872 Subscribers

23,800 Subscribers

31,462 Subscribers

22,477 Subscribers

16,326 Subscribers

48,544 Subscribers

5,654 Subscribers

14 152 Subscribers

MARKETING SCIENCE

Mining @ 58,451 Subscribers

Nuclear Science 8 8,404 Subscribers

Photovoltaics
Power Generation
Quantum Science

Semiconductors
Sensors
Tribology

Water Analysis

Battery Manufacturing

K XK KX KK X

12,349 Subscribers

6,001 Subscribers

6,344 Subscribers

31,692 Subscribers

61,886 Subscribers

8,026 Subscribers

12,535 Subscribers

7,568 Subscribers

AZO

NETWORK
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Analysis Techniques

Gas Analysis & Measurement 8 18,569 Subscribers
Infrared Spectroscopy 8 17,035 Subscribers

Lasers 8 30,153 Subscribers

Mechanical & .
Physical Testing @ 62.864 Subscribers

Non-Destructive Testing 8 35,519 Subscribers
Particle Analysis 8 28,699 Subscribers

Raman Spectroscopy 8 11,203 Subscribers

Rheology & Viscometry

Spectroscopy

Surface Metrology &
Measurement

Thermal Analysis

XRD & Crystallography

XRF & Elemental Analysis

Environmental Monitoring

K KKKKKK

MARKETING SCIENCE

51,121 Subscribers

60,483 Subscribers

40,150 Subscribers

52,790 Subscribers

20,686 Subscribers

31,678 Subscribers

7,876 Subscribers
AZO

NETWORK
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3D Printing 8

Advanced Alloys

Graphene & Nanotubes
Nanoparticles & Colloids
Polymers

Technical Ceramics
Construction and Building

Materials Analysis

Metals Analysis

Thin Films

I K KKK KK K

15,422 Subscribers

29,183 Subscribers

24 084 Subscribers

25,091 Subscribers

49,791 Subscribers

47,670 Subscribers

6,886 Subscribers

23,150 Subscribers

26,072 Subscribers

MARKETING SCIENCE

Microscopy

Atomic Force Microscopy
(AFM)

13,519 Subscribers
Electron Microscopy 8 37,768 Subscribers

Optical Microscopy 8 16,896 Subscribers

Scientific Cameras 8

& Imaging 9,605 Subscribers
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NETWORK


https://www.azonetwork.com/newsletters/webview/?ppnid=56
https://www.azonetwork.com/newsletters/webview/?ppnid=56
https://www.azonetwork.com/newsletters/webview/?ppnid=56
https://www.azonetwork.com/newsletters/webview/?ppnid=186
https://www.azonetwork.com/newsletters/webview/?ppnid=186
https://www.azonetwork.com/newsletters/webview/?ppnid=186
https://www.azonetwork.com/newsletters/webview/?ppnid=51
https://www.azonetwork.com/newsletters/webview/?ppnid=51
https://www.azonetwork.com/newsletters/webview/?ppnid=51
https://www.azonetwork.com/newsletters/webview/?ppnid=188
https://www.azonetwork.com/newsletters/webview/?ppnid=188
https://www.azonetwork.com/newsletters/webview/?ppnid=188
https://www.azonetwork.com/newsletters/webview/?ppnid=184
https://www.azonetwork.com/newsletters/webview/?ppnid=184
https://www.azonetwork.com/newsletters/webview/?ppnid=184
https://www.azonetwork.com/newsletters/webview/?ppnid=63
https://www.azonetwork.com/newsletters/webview/?ppnid=63
https://www.azonetwork.com/newsletters/webview/?ppnid=63
https://www.azonetwork.com/newsletters/webview/?ppnid=73
https://www.azonetwork.com/newsletters/webview/?ppnid=73
https://www.azonetwork.com/newsletters/webview/?ppnid=73
https://www.news-medical.net/newsletters/webview/?ppnid=54
https://www.news-medical.net/newsletters/webview/?ppnid=54
https://www.news-medical.net/newsletters/webview/?ppnid=54
https://www.news-medical.net/newsletters/webview/?ppnid=54
https://www.news-medical.net/newsletters/webview/?ppnid=54
https://www.azonetwork.com/newsletters/webview/?ppnid=74
https://www.azonetwork.com/newsletters/webview/?ppnid=74
https://www.azonetwork.com/newsletters/webview/?ppnid=74
https://www.azonetwork.com/newsletters/webview/?ppnid=79
https://www.azonetwork.com/newsletters/webview/?ppnid=79
https://www.azonetwork.com/newsletters/webview/?ppnid=79
https://www.azonetwork.com/newsletters/webview/?ppnid=140
https://www.azonetwork.com/newsletters/webview/?ppnid=140
https://www.azonetwork.com/newsletters/webview/?ppnid=140
https://www.azonetwork.com/newsletters/webview/?ppnid=140
https://www.azonetwork.com/newsletters/webview/?ppnid=140
https://www.azonetwork.com/newsletters/webview/?nirid=84b24e8cf62547649b37e0097916add0&nirknd=4&utm_source=azonetwork_newsletter&utm_medium=email&utm_campaign=metals_analysis_newsletter_22_october_2024
https://www.azonetwork.com/newsletters/webview/?ppnid=73
https://www.azonetwork.com/newsletters/webview/?ppnid=73
https://www.azonetwork.com/newsletters/webview/?nirid=0a744509375c4e758ae9eb4f1323023c&nirknd=4&utm_source=azonetwork_newsletter&utm_medium=email&utm_campaign=construction_and_building_materials_analysis_newsletter_29_october_2024
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1 Product Profiles

12  Product Showcase 25 Interview: Thought Leaders

24  Interview: Insights from Industry

13 Lead Generation eBook 26  Video Services

27 Expert Presentations on Demand
Brand Awareness

o 28 Virtual Video on Demand
14 Content Distribution

15  Industry Focus Sponsorship 29  Webinar Production

16  Webinar Listings 30 Podcast Production

17 eBook Listings
18 Display Advertising

19 SEO
20 Website Design 32 Conversion Rate Optimization

Proving ROI
31  Real Time Analytics

21 Google Ads Management



LEAD GENERATION

Target our first-party subscriber database by their specific professional interests.
Reach over one million named scientists, engineers and industry professionals.

Our unique ability to match your targeted audience's interest with the right
content explains why this channel is so popular with clients and subscribers alike.

Choose between Headline or featured sponsorships.

7/  Gain immediate exposure for _
N P /\/I Increase lead generation.
your story. A

@ Boost brand awareness within a F==1s Measure your ROl with
targeted community. |l automated reports.

1 MILLION+ SUBSCRIBERS

AZ0O

NETWORK

AZO

NETWORK

Mining Industry News

The latest mining industry updates and research news from AZoNetwork H e ad '.I ne
Sponsor

Smart new thinking for
belt scale weighing
systems

Belt scale weighing systems, critical for every
bulk material handling plant, have two core
elements — the belt scale incorporating the
load cells, and the ‘brain’, the electronics for
integration, management and control. The new Thermo Scientific” Raﬂ’lse‘_fm Flex is the
brain - for single-conveyor projects or complex multi-scale systems. It's pretty smart!

Take a Closer Look
==

Sponsors

Introduction to Metallographic
Grinding and Polishing

Read this interview with QATM's product
specialist to find the answers to the most
important questions about metallographic grinding  FRES
and polishing. S

« How impertant is grinding and polishing for
the sample preparation process?
« What are the basic steps of grinding and polishing?
« What factors should be considered when selecting equipment and

b e e ]



https://www.azonetwork.com/marketing-science/audiencepacks
https://www.azonetwork.com/newsletters/webview/?nirid=d8c308258051496cb5651729cac9038c&nirknd=4

LEAD GENERATION

TARGETED EMAILS

Create your own high-quality email campaigns.

You decide on the messaging, the audience and the budget and our team wiill
help with everything else from start to finish.

(2)
&

() Reach a highly qualified audience in our first-party subscriber base.

% Target specific markets by keyword, application, industry & geography.

O.=l| Measure results with our unique AZolntel Analytics platform.

LI

& Customize your message and design with our email specialists.

AZ0O

NETWORK

NETWORK

Smartand Easy Sample
J?-mpératron for Etememd-.f

Mohnitoring in Mlhll‘lLl‘ld Ore
' \ Procersmg

A7 malvern
“ Panalytical

The concept of the analytical chain includes all the steps necessary to take a sample from
its raw state to analytical data. As with all chains, this process is only as strong as its
weakest link and sample preparation is of vital importance for the quality of data needed
for elemental monitoring in the mining industry. For example, ensuring that impurity levels
of mineral concentrates fulfill product specifications and guality standards thereby avoiding
penalties or reprocessing requires full control of the sample preparation process for XRF

analysis

Based on customer feedback requests, this webinar will show you how a complete
solution from Malvern Panalytical can simplify and speed up the necessary sample
preparation steps and enhance the quality of the results, It is a fact that preparing mineral
samples as fused beads enhances the accuracy and precision of XRF analytical results,
and for this reason this webinar will focus on the technique. Root causes of problems or

errors commaonly encountered in the fusion sample preparation technigue and how to

10


https://www.azonetwork.com/emails/webview/?erid=5c9c3c6b96b04b8b966508c69062f964&erknd=4

LEAD GENERATION

PRODUCT PROFILES

Demonstrate the benefits, features and key capabilities of your Products and
Equipment with our Product Profiles.

EEE@
0.0 Engage your audience at the right stage in the buying cycle.

B

i <-
I@ Enrich your product listings with relevant videos, images and applications

Ammn Publish the product profiles to our product categories on the relevant
W= WY AZoNetwork websites.

Product profiles include RFQ buttons, brochure and PDF downloads as
calls-to-action.

AZ0O

NETWORK

pzo Abaut Mg clas Directory Egqu r Videos Wabinarg Inrarwiews Mora
me 3 Mambar B n

MINING

Robbins 73-Series Raiseboring Machine
From Atlas Copco

Other Equipment by this Supplier

O

Electrical Unden ground Mine 20 Tenne Underground Mine 34 Tenne Capaci ty Electric
Loader The Scooptra m EST1030 trisck - The MT 2000 by Atlas Minetruck - EMTI0 from Atlas
!!!!!!!!! Copea Copen Copan
7 .“xﬁ
|

11


https://www.azonetwork.com/marketing-science/productprofiles
https://www.azomining.com/equipment-details.aspx?EquipID=829
https://www.azonetwork.com/sites?referrer=pdf

AZ0O

NETWORK

LEAD GENERATION

COMBINE THE FOLLOWING
OPTIONS OF YOUR CHOICE:

Showcase your newest products and their applications to a global
audience with a complete product package. ' Individual Product Profiles

dﬂ]a Create maximum exposure for your new products and their

applications. Thought Leader or Insights
from Industry Interview

& Ensure customers understand what makes your new

: : _ _ N Targeted Newsletter
& & product innovative and exciting.

Sponsorship

@@@ Choose additional content like video, webinars, or email Content Distribution
services to promote your products.

Display Advertising

Receive a complete support program to market your products.

00Q
[ ]

12


https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/video?referrer=pdf
https://www.azonetwork.com/marketing-science/webinars?referrer=pdf
https://www.azonetwork.com/marketing-science/customizedemails?referrer=pdf
https://www.azonetwork.com/marketing-science/customizedemails?referrer=pdf
https://www.azonetwork.com/marketing-science/thoughtleaders?referrer=pdf
https://www.azonetwork.com/marketing-science/insights?referrer=pdf
https://www.azonetwork.com/marketing-science/insights?referrer=pdf
https://www.azonetwork.com/marketing-science/contentcreation?referrer=pdf
https://www.azonetwork.com/marketing-science/contentdistribution?referrer=pdf

LEAD GENERATION

Present all of your existing AZoNetwork content in one valuable
download and use our distribution channels to reach more of the
right people from the right industry at the right time.

Y4
. L |I¥ Reach new audiences, generate better leads.

& Demonstrate thought leadership to highly engaged industry

& & professionals.

Collect valuable first-party lead data

AZ0O

NETWORK

Directory Equipment Videos Webinars Interviews Mare,..

An AZohetwork Site B f w @ Become a Member 9, Search..

MATERIALS

MATERIALS SCIENCE EBOOKS

pH Measurement Guide eBook - Learn the Methods of
Successful pH Measurement

This eBook makes successful pH measurement possible, by providing
3 basic knowledge of chemical principles and of potentiometry and
the functionality of a pH electrode.

From Hamilton Company 25 0cx 2023

Pittcon 2023 - Insights and Innovations

Check gut the tracks and highlights from Pittcon 2023. AZcM has
curated a compilation of interviews with key opinion leaders from the
show. Download the free eBook today.

From Pittcon 6 Oct 2023

Distributed Lab Topology (DLT) eBook - Learn How to
Reduce Time-To-Result and Optimize Testing
Frequencies in High-Throughput Environments

NMR is 3 unique and powerful technique for chemical analysis
ranging from basic identification and quantification of substances to
rmolecular structure elucidation. With a range of NMR systems Bruker
provides a powerful solution portfolio for comprehensive value chain
coverage from product innovation to manufacturing. Bruker NMR
systems enable organizations to achieve 3 Distributed LAB Topology
(OLT) in which expertise, methods, and data can be easily and quickly
shared between different stages in the value chain.

From Bruker BioSpin - NMR, EPR ond Imaging 13 Jul 2023

Ela~tri~ VWali~la Datbaer Tamlsmel s
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https://www.azom.com/ebooks
https://www.azom.com/ebooks

AZ0O

NETWORK

BRAND AWARENESS

CONTENT DISTRIBUTION

Educate and attract your key audience.

We repurpose and distribute your existing content on an AZoNetwork site to reach a
highly relevant target audience.

MINING

The Role of Bulk Ore Sorting in Water and
Energy Reduction

Seansaned by Therma Fizber Sciersific - Solutions for induszriel and Sefiet Applicstions 1320

Use your existing content: white papers, application notes, case studies, etc.

SCIENCE SHORTS
The Role of Bulk Ore Sorting
I in Water and Energy Reduction

Lane. Hille, Poase & Pyle introduced their paper titled Where are the Opportunities
in Comminution for Improved Energy and Water Efficiency? at a recent SAG

‘= Repurpose your content, maximize organic search engine visibility, and include calls-to-
— action.

Mirasol Declares

SR it Libanesa Silver-Gold
Project, Argentina

More Content from Thermo Fisher
Scientific - Solutions for Industrial
and 5. lications

0i2l|  Measure content engagement & results with our unique AZolntel Platform.

e thin the Mining Indus
o
Coppar in Rendwable Energy
fety Applications
fou
I Ramsey Flex Belt Scale
Integration Solution
w
L1 1]

See all content frem Thermma Fisher Sciencilic -
Schuors for Industrial and Sefety Applcations

munm)
I Publish on relevant AZoNetwork sites and post to our social media channels.

14
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BRAND AWARENESS

INDUSTRY FOCUS
SPONSORSHIP

Sponsor one of our carefully curated eBooks collating the best-performing
articles from our network alongside your chosen content.

Topics align with our targeted Scientific Newsletters.

Feature three unique pieces of content. These can either be already published
on our network or fresh content that will also be hosted on our network
as part of the process.

_ Showcase a full one-page advertorial featuring a subject-related application,
10i2 product or promotion of your choice. Our designh team can help with the
creation of this page.

Publish on relevant AZoNetwork sites and get all the leads generated by the eBook.

AZ0O

NETWORK



https://www.azom.com/industry-focus/Electric-Vehicle-Battery-Technology-eBook
https://www.azonetwork.com/marketing-science/newsletters
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WEBINAR LISTINGS

MATERIALS

Posted in | Electrical Device Characterization

We take your existing webinar content and give it a new lease of life with

distribution on relevant AZoNetwork sites. Practical Considerations for Reliable
Characterization of Electrical Devices

View Supplier Profile Watch the Webinar

Frowm Loke Shore Cryotronics fnc. Oct 171 2023

Promote your existing webinars to a new highly engaged audience. Practical Considerations for Reliable
Characterization of Electrical Devices

~ Various steps g0 into accurately characterizing new devices, especially when measuring
" r— ) electrical signals, voltage, and current.
N
. —' - u - -
[} — PrOVIde ed ucatlonal and Informatlve Content that generates awa reness- Thiz webinar will cowver these steps, discussing what's necessary 1o ensure high-guality and
[N - ] repestable measuremeants — particularly when characrerizing st Cryogenic temperatures.
Lake Shore's J[ason Chonko, the webinar's presenter, will discuss ways o
o Heduce the impact of noizse, self-heating, and other parazitics
® Simplify connections to the device under test, including ground connections
oo ® Ensure simultaneous messurements when testing multiple samples
: .D. : : o Minimize ground loops and crosstalk on instrument cabling
e i Generate new interest in your products and leads for your business.
Watch a preview below:

ﬂ Single-ended vs. differential measurement ‘
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EBOOK LISTINGS

Similar to webinar listings, we take your eBooks and give it a new lease of life
with distribution on relevant AZoNetwork sites.

Promote your existing eBooks to a new highly engaged audience.

~
." _E: Provide educational and informative content that generates awareness
N and fosters thought leadership, in an engaging format.
0:2 Generate new interest in your products and leads for your business.
CL11]
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DISPLAY ADVERTISING |

Increase brand awareness by targeting the AZoNetwork audience
of engaged B2B visitors with various Display Advertising options.

oy,

For all of your high yield and abrasion
resistant plate and components

i 9- :
,@ | Increase brand awareness and visibility. \A%steei

e T

= - - i et

S‘Q:E“- Measure and increase traffic to your website.

] - : % I..I"'- L] wyp s e
-0O- - - he South Russel prospect o SRR P~~~ % 1 1 = Nanosilica filled
Reach highly-targeted and relevant audiences. discovery in preliminary drilling. The discovery is 3.8 km from the Process i A58 i SR ,U;“..qlh.jlw

RN 2 L Dimensionally
4 ' . o L J
L stable

r
el -

& MASTER

ADHESIVES | SEALANTS | COATINGS

. Getyour message accross with visually appealing
@L —~,  creatives.

1 Million + Global Subscribers

AD SPECIFICATIONS . »
/SM + Unique Visitors
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
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BRAND AWARENESS

Rank highly for your keywords by combining the on-site
optimization with regularly updated content and quality
links. As your website visibility increases, you'll see an
Increased return on investment with more leads and
sales being generated.

— D 00

Croved

oy N

Target relevant keywords for your
industry.

Improve your website's ranking on
search engines.

Increase quality traffic to your website.

Google

oct software b4 3 Q

Q Al [E) Images @ Mews  ¢P Shopping [ Videos & More Tools

About 4.610,000,000 results (0.49 seconds)

https /fwasatchphotonics com » oct-sdks  §

OCT Software Development Kits - Wasatch Photonics
Our OCT Software Development Kits allow you fo begin acquiring images in just 30 minutes
from any OCT Spectrometer we offer. Click here to learn more

hitps fiwasatchphotonics.com » product-category » opti

Optical Coherence Tomography - SD-OCT - Wasatch Photonics
Optical Coherence Tomography (OCT) is a powerful technique for non-destructive 30 imaging.
Spectral Domain Optical Coherence Tomography (SD-OCT) can also be .

People also ask

How do you use an OCT machine? v
What is OCT Spectralis? v
How dao you perform an OCT scan? W
What is Spectralis tracking laser tomagraphy? v
Feedback

htips /fwww.cardiovascular.abbott » products » about  §
Ultreon™ 1.0 Software for OCT Intravascular Imaging - Abbott ...

Ultreon™ Software allows interveniional cardiclogists to see inside the heart duning
percurtenous coronary intervention (FCl) and act on the obtained insights

AZ0O

NETWORK

%
I
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ooo |
WEBSITE DESIGN

Design a website for your customers. Provide a great user
experience, positively showcase your brand & optimise for leads
and search engines.

00
%% Web visitor-to-lead Z Website Design & Development —
fu nCtionality. — EREAES : w s Mon — Fri; 8:00 — 17:00
@ ﬁ Fully Responsive O,
a'nswmtmgq?m!m 'ﬂi ABQUT PRODUCTS MARKET SECTORS SERVICES NEWS CONTACT

Z Retina Ready

SEO Fully optimised for
7A  search engines. /| HTTPS Certificate
Welcome to Masteel
Z Shopping Cart Ready 7 NN —

View Our Products

Content management
system (CMS) training.

Full training on CMS

AN

You own all rights


https://masteel.co.uk/

AZ0O
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BRAND AWARENESS
GOOGLE ADS MANAGEMENT ,‘\

We manage your Google Ads campaigns by preparing a well thought out strategy and implementation
plan that is optimised to help you get the best results for your ad budget.

e N @

IMPRESSIONS CLICKS COST

Z Keyword Research and Planning

79,000 E1572

68,000

-
' 762 ‘

z Optimization
z Growth

E636

11,000

Optimize - Do Increasing the click- Decreasir?g the
more with less. through-rate from cost-per-click from
0.96% - 8.18% £2.06 to £0.70
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CONTENT CREATION

Create unique, informative, and engaging content to help you tell your PZ0 Lo
story to the right people at the right time. MININE

EDITORIAL FEATURE
Working Towards a Sustainable Copper

. - . . Mining Industry
Generate premium quality content on a subject of your choice.

Develop thought-leadership with content curated specifically for your e s o

target audience.

for content distribution.

Use the experience of our team to provide guidance on what works and
what doesn't.

Current Sustainability of Copper Mining

& mining industry as 3 whole produces around 11% of total global greenhouse gas

Free up your marketing team by using our network of copywriting experts.

Own the content to use on your site, OR use our vast audience network
g° U

B The impact of
Sustainability within the
Mining Industry
The Unmanned =
Review of Current and

|

:;:_‘d L an
=W Future Developments

140+ Scientific writing experts on our team



https://www.azomining.com/Article.aspx?ArticleID=1647

AZ0O
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CONTENT
Re-purpose your existing podcasts, webinars and video content for use across social media.
Reach your audience with rich multimedia on their social platforms.
|Jl Up to 5 x Social Media snippet videos.
Advancing polymer research o E RIS
= .

') k.
EDH High quality, professional audio & video content. Dr. Bryan S. Beckingham . 30 March 22
Self-Healing Polymers |

for 3D Printing

Hélene Freichels

Application Scientist (PhD),
Magritek

Register Now

7 AZO

magritek MATERIALS

0

= i
) <, Increase brand awareness online and on all

| | of the major podcast players.

[ -

as you lay down the filament to create
your component using your printer,

%

Reach and engage your audience on Social Media.

——

)

23
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CONTENT

INSIGHTS FROM INDUSTRY

Tap into your teams’ product expertise and knowledge and convert it quickly and easily
iInto powerful marketing collateral with an Insights from Industry interview.

P70

MINING

Create evergreen content which engages clients for years to come.

INSIGHTS FROM INDUSTRY

Advanced Field Portable Geochemistry and
Microanalysis with SciAps Geochem Pro -
An Interview with Andrew Somers

\ a Interview conducred by Will Soutrer

Choose an in-house expert to showcase your thought-leadership.

Sep 28 2015

insights from industry

Andrew Somers

Managing Director
ia Pty Ltd

AZo Editors produce an engaging and educational written interview.

ndrew Samers from Scidps Austrolio talks to AZoMining about the new
Geochem Pro application for the Z ronge of handheld efemental anolyzers, ond the
improvements that hove been made to their technology over the lost yeor.

We spoke last year about the geochemical applications
of LIBS. How has SciAps technology developed since
then? What are the main new features of the Z
analyzers?

Feature the interview on a relevant AZo site to reach your target audience.

we have learnt a lot in the past year, and applied the benefit of these experiences to
improve the overall performance of the Z series analyzers.

The main improvements from a hardware perspective are related to the laser that we use,

as well as the grating and spectrometers. The new proprietary PULSAR laser delivers 1
nanosecond, 6 m)fsec pulses at a rate of 20 Hz.

Measure content engagement & results with our AZolntel Platform.
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https://www.azonetwork.com/marketing-science/insights
https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azomining.com/Article.aspx?ArticleID=1334

CONTENT

THOUGHT LEADERS

Display and promote your end users' research activities and illustrate how
they have used your products or services. Our Thought Leaders series
focuses on the knowledge and research of key opinion leaders and
academics.

EEE  Your customers discuss their research and how your product or service
&’ ‘& helped advance their work.

) U4

O-O-O Generate an engaging thought-leader interview from a credible 3rd party.

~ A

Interview an industry expert to create relatable content for your audience.

74b>.

==== We conduct the interview and publish on relevant AZo websites.

S\ | /4

AZ0O
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MINING

The Impact of Sustainability within the
Mining Industry

Download PDF Copy [l View Supplier Profile 8 Request Quote

1 Thermo Fisher Scientific - 5:.'u:."an:rf’:»r Industrial and 5 D;:"e:y Applications Mar 30 2022

insights from industry

Thermo Fisher Scientific
Solutions for Industrial & Safety Applications

COPR26, net-zero targets, and an accelerating shift towards greater sustainability have profound
implications for the mining industry. In @ series of Q&As, we discuss the associated chollenges
and epportunities. We begin with a closer fook at the prevailing landscape for this globally
critical industry, with Ellen Thomson, PGNAA & Minerals Senior Applications Specialist at

Thermo Fisher Scientific.

We don’t often see targets specifically related to
mining, beyond the shared goal of net-zero. Are there
specific commitments from COP26 that will impact
miners?

| think that it's fair to say that, in general, there is an under appreciation of just how
fundamental mining is to our collective efforts towards a more sustainable, clean energy

world.

Take the COP26 commitments around transpart - the 2040 cut-off for all new car sales to
be zero-emissions (2035 for leading markets)'. Meeting those targets relies on significantly
ramping up supplies of cobalt, lithium, nickel, aluminum, and, most of all, copper.
Recycling won't meet this demand — though more effective recycling Is vital — so we need
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https://www.azonetwork.com/marketing-science/thoughtleaders
https://www.azomining.com/Article.aspx?ArticleID=1648

CONTENT THOUGHT LEADER VIDEO

VIDEO SERVICES

Bring your content to life with our video creation services. We manage
everything from from concept to filming to post-production and

- : - PROF_\W. OERNER
distribution. mmmm%&m

@@@ Showcase your products, applications, testimonials, and more through
|| =| video.

w > » Choose from a range of video styles.

%

1N\

Work with our video specialists to create captivating video content.

=

A
8o

You own the video, but we will help you distribute your videos across
the AZoNetwork websites.

:


https://www.azonetwork.com/sites?referrer=MediaKit
https://vimeo.com/manage/videos/238934702
https://vimeo.com/manage/videos/389462081
https://vimeo.com/manage/videos/160885142
https://vimeo.com/showcase/6594139
https://vimeo.com/showcase/6594139

AZ0O

NETWORK

CONTENT

EXPERT PRESENTATIONS

ON DEMAND

Give your keynote presentations the production value they deserve with
an Expert Presentation On-Demand (ExPOD).

P>Q€)\ Reach your audience online, at virtual events and
tradeshows.

+~  Demonstrate real thought leadership through targeted el e bl Lkl =
Benchtop NMR Spectroscopy:
content. Quantitative Assessment of

Supbstructures and Comparison to
High-Field NMR

Work with our video specialists on speaker preparation AZoNetwork XPOD
Ei E\ through to recording and post-production. Matt Leclerc, PhD
M = Promote and distribute your presentation with our > Dl sae/647
oo 5"3 industry-specific newsletters and websites.



https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/sites?referrer=pdf
https://vimeo.com/manage/videos/672297238

CONTENT

VIRTUAL VIDEOS

ON DEMAND

Use our highly skilled and experienced team of AV professionals to showcase
your thought leadership and bring your subject matter to life. Virtual videos
on-demand (VVOD) are interactive, engaging and professionally produced.

wD» High quality, professional audio-visual content.

& Demonstrate real thought leadership through targeted content.

@ Smooth, easy process from speaker preparation through recording

=] and post-production.
ME Enhance user experience (UX) of your written content across the
oo gng AZoNetwork.

AZ0O

NETWORK

STEEL CATENARY RISERS

> P 5:14/647 #x

FATIGUE TESTING LN

p P 514/647 x
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https://vimeo.com/manage/videos/502169784
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Videos Webinars Interviews More...

Engage and educate your audience with a scientific pz s Atides  Directory  Equipment
webinar. Leave the planning, promotion and execution of MINING Secome aMember  Q, Search.

your next webinar series in our hands.
Metals Titration in the Mining Industry

Download PDF Copy | View Supplier Profile Watch the Webinar
'7,"' Fr e j#cd T

This webinar gives explanations and practical tips and hints. It covers the following topics:

0.0.0 _ _ |
[ 1 Reach a global audience in a format that is .

®) ®) : :
= - I - '8 - -
[LP li]jl accessible and convenient. R Ty G e
vk e e o e s Sample Preparaticn for Titration: Digestion of crushed ores, masking of interferences
3 . p 3% f i gL
". K ' e .I '_"-'4. -‘:' ¢ () '_'y o r.-p..l a

* Overview of Mining Processes: Mining engineering, composition of minerals, from

= Titration of Gold / Iron / Aluminum / Copper: Suitable digestion procedure, principle,

salutions
& Tips, Hints and Literature

education during the customer journey.

Demonstrate thought-leadership and prioritize

P 5:114/6:47 x

before, during and

. @ o Educate your customers about a new product
° . or application.
_—

post-webinar.
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CONTENT |

Bring your subject matter to life and reach your audience
with a professionally produced and distributed podcast or
podcast series.

G )
BRUKER
£ ><0)

e
-@B@- Reach a global audience on all of the major
|

Il podcast players.

{(®  stimulate discussion and demonstrate thought

& leadership.

;‘@ - Smooth, easy process from speaker preparation B s14/647
= through recording and post-production.

[ ==

|||§|||

PODCAST

Food Authenticity Podcast Ep3

Peter Awram & Gillian Wade
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REAL TIME ANALYTICS .

Measure and monitor the ROI of all of your AZoNetwork campaigns using our unique analytical platform — AZolntel.

With over 75 million unique visitors and over 700,000 content items, we have the ability to demonstrate your audience as well
as provide market intelligence to assist with your content marketing decisions.

I . = = eove a
Measure the effectiveness of your campaigns. Lenps ceverare o orsenen .. .
; i Acsivty & Ana Overview W A3 000- Aug 3. 200
N, Tracklead generation and engagement. o
«->C E““’” RECENT LEADS TR SECTORS .
o S == e =
View top performing content. oo e &WW = = e
- — = —
e - . o =y

72% of your keywords are ranking on the first page. Great to see!
I recommend optimizing the budget to focus on the remaining 28%

FIND OUT MORE



https://www.azonetwork.com/marketing-science/analytics
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CONVERSION RATE

OPTIMIZATION

Optimize your site to convert a higher % of traffic, leading to
business success. CRO is the process of taking as many site

visitors to a desired goal or outcome as possible. Using CRO,

you'll see an increased ROI with more leads and sales being
generated from existing traffic.

@ﬁiﬁ% Generate more leads and sales.

\l/

v % Increase number of conversions.

= | Test site updates before implementing them.

ORIGINAL - 0.27% CTR

Innovators of a unique nanoparticle sizer: NanoFlowSizer
Passion for Process Analytical Technology

Receive free product information

OPTIMIZED - 1.83% CTR

Innovators of a unique nanoparticle sizer: NanoFlowsSizer
Passion for Process Analytical Technolc -

Receive free product information
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CLIENT TESTIMONIALS

Why Bruker sees AZoNetwork as their most
valuable Marketing partner.

66

AZoNetwork has been our most valuable
vendor/partner in marketing over the last several
years. They help us look good, and help us do our
marketing job better. If you invest with them, there |

will be some surprise benefits that will not have
been foreseen in the initial contract.

—99
READ THE WHOLE STORY
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9 Find Out More
9 Speak to an Expert

- www.azonetwork.com 9 G e
Q) +44 (0116 1457 7150
info@azonetwork .com m ® 0 ‘@)



https://www.instagram.com/azonetwork/
https://www.facebook.com/AZoNetwork
https://www.linkedin.com/company/1602893/
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=eur
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=gbp
https://twitter.com/AZoNetwork
https://www.azonetwork.com/marketing-science/newsletters
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit
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