Di

gital Marketing & Advertising Solutions

IeanTechnoIogy

NETWORK



AZO

NETWORK

Who we are

AZoNetwork is the leading digital marketing platform for Science, Technology and Healthcare audiences. With an
audience of 100M+ annual visitors across our websites and over 1 Million first party subscribers, we have over 23 years
of digital experience in connecting these communities.
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What we do

AZoCleantech is one of the world's foremost news outlets for
the green technology market. We create, curate, and
distribute high-quality content to a dedicated readership of
global academics and manufacturing professionals.

We specialize in providing and delivering Marketing,
Advertising, SEO, Audio-Visual and Web Services for
companies in Science, Technology and Healthcare.

We help companies develop and execute their digital
marketing strategies through content distribution, content
creation, web services, brand awareness, lead generation and
real-time analytics.
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Cleantech Marketing
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Readership

Global Coverage 13%

CLEANTECH

28.26%)

43%

954,859

Total Annual Users

‘ Engineering
‘ Laboratory

AZoCleanTech is the leading content marketing platform which reaches scientists, ‘ Medical professionals

engineers and industry professionals in the Clean Technology industry. Research
r

Contact our team today to discuss how to reach your ideal audience from the AZoNetwork. Students

Visits sourced from Google Analytics - Yearly average - Readership based on sample of subscribers Senior Academics


https://www.azonetwork.com/marketing-science/contact

Industry

Aerospace
Agritech

Automotive

Clean Technology

Energy Storage
Technologies

Food & Beverage Analysis

Fuel & Lubricant Analysis

Heat Treatment

Hydrogen

Industrial Automation
& Robotics

KHXXKXEKXEKEK

29,894 Subscribers

45,715 Subscribers

49,872 Subscribers

23,800 Subscribers

31,462 Subscribers

22,477 Subscribers

16,326 Subscribers

48,544 Subscribers

5,654 Subscribers

14 152 Subscribers

MARKETING SCIENCE

Mining @ 58,451 Subscribers

Nuclear Science 8 8,404 Subscribers

Photovoltaics
Power Generation
Quantum Science

Semiconductors
Sensors
Tribology

Water Analysis
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12,349 Subscribers

6,001 Subscribers

6,344 Subscribers

31,692 Subscribers

61,886 Subscribers

8,026 Subscribers

12,535 Subscribers
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3D Printing

Advanced Alloys

Graphene & Nanotubes

Nanoparticles & Colloids

Polymers

Technical Ceramics

Thin Films

<

4
<
4
<
4
<

15,422 Subscribers

29,183 Subscribers

24 084 Subscribers

25,091 Subscribers

49,791 Subscribers

47,670 Subscribers

26,072 Subscribers

MARKETING SCIENCE

Microscopy

Atomic Force Microscopy :
(AFM) 13,519 Subscribers

Electron Microscopy 8 37,768 Subscribers

Optical Microscopy 8 16,896 Subscribers

Scientific Cameras .
& Imaging 8 9,605 Subscribers
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Analysis Techniques

Gas Analysis & Measurement 8 18,569 Subscribers
Infrared Spectroscopy 8 17,035 Subscribers

Lasers 8 30,153 Subscribers

Mechanical &

Physical Testing @ 62.864 Subscribers

Non-Destructive Testing 8 35,519 Subscribers
Particle Analysis 8 28,699 Subscribers

Raman Spectroscopy 8 11,203 Subscribers

Rheology & Viscometry

Spectroscopy

Surface Metrology &
Measurement

Thermal Analysis

XRD & Crystallography

XRF & Elemental Analysis

K KX KKK

MARKETING SCIENCE

51,121 Subscribers

60,483 Subscribers

40,150 Subscribers

52,790 Subscribers

20,686 Subscribers

20,686 Subscribers
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LEAD GENERATION

Target our first-party subscriber database by their specific professional interests.
Reach over one million named scientists, engineers and industry professionals.

Our unique ability to match your targeted audience's interest with the right
content explains why this channel is so popular with clients and subscribers alike.

Choose between Headline or featured sponsorships.

/7 Gain immediate exposure for _
N P /\/I Increase lead generation.
your story. I
@ Boost brand awareness within a F=vs Measure your ROl with
targeted community. 1l automated reports.

1 MILLION+ SUBSCRIBERS
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Clean Technology ’
The latest clean technology news from across the AZoletwork, Headline
Sponsor

Cut Your Carbon
Footprint with Green
Hydrogen

When connecied to a renewabie power
source, Mel Hydrogen water electrolysers

[ I_ o
generate green hydrogen gas with a zero- 3 - ' S
carbon footprint, Both the Alkaline and PEM o —

syslems are safe, clean and cost effeclive. They are scalable and ideal for any energy
storage, fueling or industrial application. Contact Nel Hydrogen today!

Sponsors

Automatic Generation Control for
Wind Power
Scientists from Pakistan and Saudi Arabia have

proposed real-time dispatch strategies for automatic
generation control for the optimization of wind power

and energy storage in electric vehicles.
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LEAD GENERATION

TARGETED EMAILS

Create your own high-quality email campaigns.

You decide on the messaging, the audience and the budget and our team wiill
help with everything else from start to finish.

(2)
&

(&) Reach a highly qualified audience in our first-party subscriber base.

Target specific markets by keyword, application, industry & geography.

O.=l| Measure results with our unique AZolntel Analytics platform.

LI

& Customize your message and design with our email specialists.

AZO

NETWORK

£29 o000

NETWORK

KIPP &
ZONEN \oﬂ

% =

Reshaping The Renewable Energy

Landscape With “Floatovoltaics”

Reshaping The Renewable Energy Landscape With
“Floatovoltaics™

Colocation is a growing trend within the energy industry. A recent study from the US
Wational Renewable Energy Laboratory suggested that installing floating solar arrays on

U% hydroelectric plant reservoirs could become an important new source of electricity,

Dowenload this SmartFocus Lo learn:

10
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LEAD GENERATION

PRODUCT PROFILES

Demonstrate the benefits, features and key capabilities of your Products and
Equipment with our Product Profiles.

EEE@
0.0 Engage your audience at the right stage in the buying cycle.

B

i <-
I@ Enrich your product listings with relevant videos, images and applications

Ammn Publish the product profiles to our product categories on the relevant
W= WY AZoNetwork websites.

Product profiles include RFQ buttons, brochure and PDF downloads as
calls-to-action.

AZO

NETWORK

AZ0

CLEANTECH

Large Wing Turbines

Libery 2.5MW Wind Turbine from
Clipper

Downioad PDF Copy Eiiron Microstany Oil Anply s

11


https://www.azonetwork.com/sites?referrer=pdf
https://www.azonetwork.com/marketing-science/productprofiles
https://www.azocleantech.com/equipment-details.aspx?EquipID=36
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LEAD GENERATION

COMBINE THE FOLLOWING
OPTIONS OF YOUR CHOICE:

Showcase your newest products and their applications to a global
audience with a complete product package. ' Individual Product Profiles

dﬂ]a Create maximum exposure for your new products and their

applications. Thought Leader or Insights
from Industry Interview

& Ensure customers understand what makes your new

: : _ _ N Targeted Newsletter
& & product innovative and exciting.

Sponsorship

@@@ Choose additional content like video, webinars, or email Content Distribution
services to promote your products.

Display Advertising

Receive a complete support program to market your products.

00Q
[ ]

12
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LEAD GENERATION

Present all of your existing AZoNetwork content in one valuable
download and use our distribution channels to reach more of the
right people from the right industry at the right time.

Y4
. L_|I¥ Reach new audiences, generate better leads.

& Demonstrate thought leadership to highly engaged industry

&& professionals.
999

Collect valuable first-party lead data

MATERIALS

MATERIALS SCIENCE EBOOKS

pH Measurement Guide eBook - Learn the Methods of
Successful pH Measurement

This eBook makes successful pH measurement possible, by providing
3 basic knowledge of chemical principles and of potentiometry and
the functicnality of a pH electrode.

25:0ct 2073

Pittcon 2023 - Insights and Innovations

Check gut the tracks and highlights from Pittcon 2023. 2Z¢M has
curated a compilation of interviews with key opinion leaders from the
show. Download the free eBock today.

From Pittcon 6 Oct 2023

Distributed Lab Topology (DLT) eBook - Learn How to
Reduce Time-To-Result and Optimize Testing
Frequencies in High-Throughput Environments

NMR is a3 unique and powerful technique for chemical analysis
ranging from basic identification and quantification of substances to
molecular structure elucidation. With a range of NMR systems Bruker
provides a powerful sclution pertfolio for comprehensive value chain

coverage from product innovation to manufacturing. Bruker NMR
systems enable organizations to achieve a Distributed LAB Topology
(DLT) in which expertise, methods, and data can be easily and quickly
shared between differant stages in the value chain.

From Bruker BioSpin - NMR, EPR and Imeaging 13 Jul 2023

Elamtvi~ Walhicla Datbav s Taclymal oo

An fZoletwork Site B § ¥ @ Become a Member, | 4 Searct
!

AZO

NETWORK
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BRAND AWARENESS

CONTENT DISTRIBUTION

Educate and attract your key audience.

We repurpose and distribute your existing content on an AZoNetwork site to reach a
highly relevant target audience. Solving Refuse Derived Fuel Problems

View supplier Profie B Request Quote

Sponsored by Incinerd Limited Apr1 2022

Use your existing content: white papers, application notes, case studies, etc. s becoming mare and mare costy inthe United Kingdom to gt id of non-

hazardous waste. The price of landfill has risen and the figures continue to rise, the
same can be said for RDF {also known as Refuse Derived Fuel). RDF begins as
municipal waste which is then cleaned and processed to remove recyclables,
metals, and non-flammable materials. The aim of this is to leave mostly paper,
wood, plastics, and cardboard,

"_2 Repurpose your Content, maXimize organic SearCh engine ViSibility, and inCIUde CallS'tO' The incineratars which are provided to RDF facilities are cutting-edge. They emplay

]
f continuous loading systems which permit a fully enclosed operation paired with state of

S ) a Ct i o n the art poliution control devices in the farm of ceramic filtration, to decrease emissions in
= sk A
order to meet with EU/UK regulations.

The i8-1000 is the biggest incinerator in Inciner's range, it possesses a burn rate of >300
kg an hour and it shares the same design characteristics of their entire product range with
simple and efficient operation.

0i2l|  Measure content engagement & results with our unique AZolntel Platform. R aril How Best o UtIIE 1

The World Business Coundil for Sustainable Development provides a definition:

“Selected woste and by-products with recoverable calorific value con be used s fuels in o
cement kiln, replacing o portion of conventional fossil fuels, ike coall if they meet strict

(-
specifications. Sometimes they con only be used after pre-processing to provide Yailor-mode”
I Publish on relevant AZoNetwork sites and post to our social media channels. pulfpriiusimatgsts

14


https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azocleantech.com/article.aspx?ArticleID=850
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BRAND AWARENESS

WEBINAR LISTINGS

pzo About  News  Articles Directory Fquipment Irterviews Green Hydrogen Webinars More.

CLEANTECH IEaCaEEl Bfw Become a Member & Search

Posted ini | Battery and Energy Storage Technologies | Titration in Clean Technology

We take your existing webinar content and give it a new lease of life with
distribution on relevant AZoNetwork sites. Tips and Tricks for Reliable and Safe KF

Titration
From Menler-Toleds Internotional IR Ocr 102023
Promote your existing webinars to a new highly engaged audience. T (B ¢
SAFE KFTITRABION {i
= = L5
', —_— Would you like to improve your knowledge about Karl Fischer (KF) titration?
l‘ —. PrOVIde educatlonal and Informatlve Content that generates awareness. Join our live webinar with the titration experts from Honeywell and METTLER TOLEDO.
A \-fj In this webinar you will learn:
* How to perform successful KF titration using a helpful checklist
o |dentification of the sample
o Choosing a proper sample size
PR o Correct sample preparation
[p——— © Using proper KF reagents and auxiliaries
0 I = - - .
= Generate new interest in your products and leads for your business. v Blikbinimeiiomicondinnd st
* Recommendations for proper titer determinations
m * Broper usage and handling of water standards

* Which CMR-free KF reagents can be used for safer KF titrations

15
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BRAND AWARENESS e C——)

DISPLAY ADVERTISING ;

Increase brand awareness by targeting the AZoNetwork audience
of engaged B2B visitors with various Display Advertising options.

pico:

- Q
|@ | Increase brand awareness and visibility.

CLASS AAA LED SMALL AREASOLAR SIMULATOR

Just antibodies + PBS

g\rzj; Measure and increase traffic to your website. View the range —
o"—"o Reach highly-targeted and relevant audiences. Fllled Wlth
potential

. Getyour message accross with visually appealing

cabcam

Matched pairs available

1 Million + Global Subscribers

AD SPECIFICATIONS 135M + Unique Visitors

16
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https://www.azonetwork.com/marketing-science/blog/display-ad-specifications-pdf-updated-annually
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BRAND AWARENESS

Rank highly for your keywords by combining the on-site
optimization with regularly updated content and quality
links. As your website visibility increases, you'll see an
Increased return on investment with more leads and
sales being generated.

*ﬂf
il

Croved

oy N

Target relevant keywords for your
industry.

Improve your website's ranking on
search engines.

Increase quality traffic to your website.

GO;’_]Q'B

==
Jo)

dissolved species analysis x

o, AR E Images ) News P Shopping [+ Videos ¢ More Tools

About 137,000,000 results (0.446 seconds)

Scholarly articles for dissolved species analysis
analysis for dissolved platinum and other dissolved . - Brummer - Cited by 115

o water analysis Part | lonic species dissolved . - Mird - Cited by 74
Wirnmal dissolved oxygen requiremeants of aguatic life . - Dawis - Cited by 798

hitps:fiwww hidenanalylical.com » . » Gas Analysis i

Dissolved Species Analysis
Dissolved species analysis employing Hiden's high sensitivily membrane sampling technology
for analysis of respiratory gases, hydrocarbons and suiphides is

hitps.ffwww linkedin com » showcase » dissolved-spacias-

Dissolved Species Analysis | LinkedIn
Dissolved Species Analysis | 9 followers on Linkedin. Respiralory gases, hydrocarbons and
vapour analysis in bio fuel research and ecological studies

hitps fichem librelexts.org» 0 11 Solutions 3
11.2: Nature of Dissolved Species - Chemistry LibreTexts

Summary — Solutions are homegenaous mixiures of fwo or more substances whose
companents are uniformly distributed on a microscapic scale. The componant

https fipt slideshare nel » dissolved-sp. . - Translate this page 3

Dissolved Species Analysis - SlideShare

AZO
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BRAND AWARENESS

WEBSITE DESIGN

Design a website for your customers. Provide a great user
experience, positively showcase your brand & optimise for leads

and search engines.

%% Web visitor-to-lead
@ functionality.

. Fully optimised for
SEO#" search engines.

Content management
system (CMS) training.

AR ENKNK

[

K

Website Design & Development
Fully Responsive

Retina Ready

HTTPS Certificate

Shopping Cart Ready

Full training on CMS

You own all rights

um
=hr

AZO
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efficient metallic condensers for
FOLAFy eVaporators.
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https://ecodyst.com/

BRAND AWARENESS

GOOGLE ADS MANAGEMENT ,‘\

We manage your Google Ads campaigns by preparing a well thought out strategy and implementation
plan that is optimised to help you get the best results for your ad budget.

IMPRESSIONS

79,000

68,000

=
3
-

11,000

Optimize - Do
more with less.

s
fb

CLICKS

762

Increasing the click-

through-rate from
0.96% - 8.18%

Decreasing the
cost-per-click from
£2.06 to £0.70

Z Keyword Research and Planning
z Optimization
z Growth

AZO

NETWORK
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CONTENT

CONTENT CREATION

Create unique, informative, and engaging content to help you tell your
story to the right people at the right time.

Generate premium quality content on a subject of your choice.
NG

Develop thought-leadership with content curated specifically for your
target audience.

for content distribution.

Use the experience of our team to provide guidance on what works and
what doesn't.

Own the content to use on your site, OR use our vast audience network
g L
}’}Q{’x Free up your marketing team by using our network of copywriting experts.

140+ Scientific writing experts on our team

AZO

NETWORK

AZO pm

CLEANTECH fw Become a Member. | 4 Searct

Major Nuclear Fusion Breakthrough Could
Make Way for Unlimited Clean Energy

Download PDF Copy

Thought Leaders

Dr. Joe Milnes

Head of JET Operations
UK Atomic Energy Authority (UKAEA)

AZoCleantech interviews Dr. foe Milnes, Head of JET Operctions, UK Atomic Energy Autharity
(UKAEA). ebout his team’s record-brecking experiment that is helping to accelerote the future of
limitless, cleon energy.

What is the Joint European Torus (JET) laboratory and
what key research is carried out in it?

JET is the largest and most powerful operational tokamak machine in the world and is
aoperated by the UK Atomic Energy Authority (UKAEA) in Oxford. It is the focal point of the
European fusion research program, EURCfusion, and is currently the only tokamak
capable of using deuterium and tritium - the fuels that will be used in the first commercia
fusion powerpiants.

IET is one of the most impaortant machines in the history of fusion energy research. We are
extremely proud to have been operating it here in Oxford on behalf of the EUROfusion
consortium over the past four decades. Its longevity and successes have allowed us to
break down many barriers on our mission to turn this ultimate science experiment into

sustainable commercial power.



https://www.azocleantech.com/article.aspx?ArticleID=1465
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CONTENT

SOCIAL MEDIA CONTENT

Re-purpose your existing podcasts, webinars and video content for use across social media.

Reach your audience with rich multimedia on their social platforms.

|Jl Up to 5 x Social Media snippet videos.
Advancing polymer research
and testing with benchtop NMR WEBINAR
0

> High quality, professional audio & video content. Dr. Bryan S. Beckingham i 30 March 22
!M' Self-Healing Polymers 09:00 EST / 14:00 GMT

for 3D Printing

@O \ Hélene Freichels
- A\¥, Increase brand awareness online and on all T EE—— o, T f\lﬂp;zlriﬁzzon Scientist (PhD),
| || of the major podcast players. "

s you lay down the filament to create
your component.using your printer,

Register Now

Y AZO

mag ritek MATERIALS

%

Reach and engage your audience on Social Media.

——

)
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https://www.azom.com/webinar.aspx?id=602
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INSIGHTS FROM INDUSTRY

Tap into your teams’ product expertise and knowledge and convert it quickly and easily
iInto powerful marketing collateral with an Insights from Industry interview.

Equipment

AZO pm

CLEANTECH

Create evergreen content which engages clients for years to come.

INSIGHTS FROM INDUSTRY

Accelerating Biodiversity and Conservation
with Innovative Ecosystems

a’ [nterview conducred by Lawra Thonson

Choose an in-house expert to showcase your thought-leadership.

insights from industry
Terry Smithson

Expert Ecologist
BioScapes

AZo Editors produce an engaging and educational written interview.

Can you tell the readers a little bit about BioScapes?
l‘ ‘\ :I-ae‘-;?-cc ntained multiple bfodiversity units developed for any outdoor space.
Feature the interview on a relevant AZo site to reach your target audience.

Scapes supports the restoration of biodiversity through the UK's first-ever range of

Part of the Rolawn® Group, BioScapes has drawn on more than 50 years of experience
and innovation in horticulture and langscaping to develap products that support rewllging

and nature ".En‘“IEE[I'\-'I'.:.-'.

We have worked with expert ecologists and conducted extensive résearch 1o create

practical selutions for people and organizations wanting to help tackle the biodiversity

Crisis.

Measure content engagement & results with our AZolntel Platform. S
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https://www.azonetwork.com/marketing-science/insights
https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azocleantech.com/article.aspx?ArticleID=1500

CONTENT

THOUGHT LEADERS

Display and promote your end users' research activities and illustrate how
they have used your products or services. Our Thought Leaders series
focuses on the knowledge and research of key opinion leaders and
academics.

@EEE  Your customers discuss their research and how your product or service
&’ \& helped advance their work.

) U4

"O~ Generate an engaging thought-leader interview from a credible 3rd party.

o—~0O
~ A
Interview an industry expert to create relatable content for your audience.

74b>.

==== We conduct the interview and publish on relevant AZo websites.

S\ | /4

AZO
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THOUGHT LEADERS

Improving Electric Vehicle Battery
Recycling Processes

Download PDF Copy
0 [nrerview conducied by Lourg E’ﬁ.s:rl‘. san Mar 25 2022

Thought Leaders

Martina Petranikova
Department of Chemistry and Chemical Engineering
Chalmers University of Technology

Marting Petranikova, from Chelmers Universily of Technology in Sweden, specks to
AZoCleantech about her tearn's optirized bottery recycling process which is o wital step towards

acceleroting the electromobility society of the future.

Can you tell us briefly about your role at Chalmers
University of Technology and how you began
researching electric vehicle battery recycling?

| am an associate professor at Chalmers University of Technology. | began work on EV
batteries in 2013 when | bacame & postdoc at the same university, The project was related
to NiMH batteries. In 2014 however, we started to work on Li-ion batteries together with
Swedish car producers and recyclers.

Why is it important that we find ways to recycle EV
batteries?

There are three main reasons for recycling electric vehicle batteries:

23


https://www.azonetwork.com/marketing-science/thoughtleaders
https://www.azocleantech.com/article.aspx?ArticleID=1489

CONTENT

VIDEO SERVICES

Bring your content to life with our video creation services. We manage
everything from from concept to filming to post-production and
distribution.

@@@ Showcase your products, applications, testimonials, and more through

=) il

O
I
4\

@

D
)

:

video.

Choose from a range of video styles.

Work with our video specialists to create captivating video content.

You own the video, but we will help you distribute your videos across
the AZoNetwork websites.

THOUGHT LEADER VIDEO

2D ANIMATION

24


https://www.azonetwork.com/sites?referrer=MediaKit
https://vimeo.com/manage/videos/238934702
https://vimeo.com/manage/videos/389462081
https://vimeo.com/manage/videos/238925179
https://vimeo.com/showcase/6594139
https://vimeo.com/showcase/6594139

CONTENT

EXPERT PRESENTATIONS

ON DEMAND

Give your keynote presentations the production value they deserve with

an Expert Presentation On-Demand (ExPOD).

P>Q€3\ Reach your audience online, at virtual events and
tradeshows.

& Demonstrate real thought leadership through targeted
content.

Work with our video specialists on speaker preparation
Ei E\ through to recording and post-production.

= | Promote and distribute your presentation with our
mmee|  industry-specific newsletters and websites.

>

H NR Spectrum of Diels-Alder Product 2

TH NMR
(60 MHz, CDC,)

11.0 100 90 80 7.0 60 50 40 30 20 1.0 0.0

P| 5:14/6:47 x

AZO

NETWORK

Aromatic region:
729 ppm (s)

Olefinic region:
5.77 ppm (d)

Alkyl region:

4 46 ppm (d)
3.55 ppm (s)

& nanalysis
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/sites?referrer=pdf
https://vimeo.com/manage/videos/472537038

CONTENT

VIRTUAL VIDEOS

ON DEMAND

Use our highly skilled and experienced team of AV professionals to showcase
your thought leadership and bring your subject matter to life. Virtual videos
on-demand (VVOD) are interactive, engaging and professionally produced.

wD» High quality, professional audio-visual content.

& Demonstrate real thought leadership through targeted content.

;_@ = Smooth, easy process from speaker preparation through recording

o= and post-production.
M = | Enhance user experience (UX) of your written content across the
01D ¢ 5"3 AZoNetwork.

AZO

NETWORK
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://vimeo.com/manage/videos/506155857
https://vimeo.com/manage/videos/604229025
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WEBINAR PRODUCTION

Engage and educate your audience with a scientific

webinar. Leave the planning, promotion and execution of Advan{:ing pﬂlymer I"-EEEEI‘Eh

your next webinar series in our hands.
and testlng with benchtup NMR
©. 0.0 : : :
U 1d Reachaglobal audience in a format that is
[LP [iﬂ] accessible and convenient.
Ny : e e
? Demon_strate t.hought leadershllp and prioritize Dr. Bryan 5. P
& education during the customer journey. Beckingham Lachenmann

P> P 5:14/647 x

before, during and

. @ o Educate your customers about a new product
or application.
T

post-webinar.
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Bring your subject matter to life and reach your audience
with a professionally produced and distributed podcast or
podcast series.

Gc)
BRUKER
(<)

e
-@%— Reach a global audience on all of the major
|

Il podcast players.

®  stimulate discussion and demonstrate thought

& leadership.

;‘@ - Smooth, easy process from speaker preparation > B s14/647 4
= through recording and post-production.

e —T .

|||§|||

PODCAST

Food Authenticity Podcast Ep3

Peter Awram & Gillian Wade
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https://www.bruker.com/en/landingpages/bbio/food-authenticity-podcast-ep3.html
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REAL TIME ANALYTICS .

Measure and monitor the ROI of all of your AZoNetwork campaigns using our unique analytical platform — AZolntel.

With over 135 million unique visitors and over 700,000 content items, we have the ability to demonstrate your audience as well
as provide market intelligence to assist with your content marketing decisions.

. . € = e z".'
Measure the effectiveness of your campaigns. LeaDs cevanareo sy oerEnen e G -
-6 o : Overview L]
v Track lead generation and engagement. Lo 142009 8513
& = = e RECEMT LEADS TOP SECTORS
: View top performing content. eoeo e G -
b " — -

2% of your keywords are ranking on the first page. Great to see!
I recommend optimizing the budget to focus on the remaining 28%

FIND OUT MORE

AZalnslghts !
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CONVERSION RATE

OPTIMIZATION

Optimize your site to convert a higher % of traffic, leading to
business success. CRO is the process of taking as many site

visitors to a desired goal or outcome as possible. Using CRO,

you'll see an increased ROl with more leads and sales being
generated from existing traffic.

@ﬁiﬁ% Generate more leads and sales.

\l/

v % Increase number of conversions.

= | Test site updates before implementing them.

ORIGINAL - 0.27% CTR

L ==

Innovators of a unique nanoparticle sizer: NanoFlowSizer

Passion for Process Analytical Tec

Receive free product information

OPTIMIZED - 1.83% CTR

Innovators of a unique nanoparticle size
Passion for Process Analytical

E
Speak to our Experts

r: NanoFlowsSizer

Receive free product information
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf

CLIENT TESTIMONIALS

Why Bruker sees AZoNetwork as their most
valuable Marketing partner.

66

AZoNetwork has been our most valuable
vendor/partner in marketing over the last several
years. They help us look good, and help us do our
marketing job better. If you invest with them, there |

will be some surprise benefits that will not have
been foreseen in the initial contract.

—99
READ THE WHOLE STORY
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9 Find Out More
Q Speak to an Expert

- www.azonetwork.com 9 G e
Q) +44 (0116 1457 7150
info@azonetwork .com m ® 0 I@,



https://www.instagram.com/azonetwork/
https://www.facebook.com/AZoNetwork
https://www.linkedin.com/company/1602893/
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=eur
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=gbp
https://twitter.com/AZoNetwork
https://www.azonetwork.com/marketing-science/newsletters
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit

