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Results from The State of Scientific Marketing 2022 Report show Email marketing is the second most popular technology
used behind CRM.




GUIDING PRINCIPLES

EVERY EMAIL SHOULD ANSWER THE FOLLOWING THREE QUESTIONS AS QUICKLY AS POSSIBLE:

We highlight our email sends with the AZoNetwork or
site-specific logo, for example, News Medical. It's
important to highlight the name of the clients our
content comes from alongside this so the receiver

knows exactly which companies are contacting them.

WHATS in Highlight as clearly as possible what the email is about
it for me? and why the reader should be interested in opening it.

Consider how long you spend looking at an
email, if the headline doesn't capture your
attention do you read on?

Make it easy for the reader to interact with the email.
WHAT do | Clear calls to action as well as telling the reader how to

need to do? get what it is we're offering them.

WWW.AZONETWORK.COM
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THE EFFECT OF PHRASES
>g39%, An Introduction ON OPEN RATE

13 33% eBOOk Our research looked at the effect certain words have on the
: performance of customized email open rates, giving insight into
content that should perform well, and content that will require more

thought.

275 & Download

-, Poster

ALWAYS
OPTIMIZE

Ensuring that your email and the information in it looks
great, regardless of the device it is being viewed on, is of
course extremely important.

533 L Free

-1.11%

Buy

=/8%  Solution

59% of Millennials primarily use their smartphone to
check email, while 67% of Generation Z scans their inbox
on mobile. (Bluecore, 2021 - cited on HubSpot).

/8% Measure

Put as much focus on how your email is viewed on a
mobile device as you do for desktop emails. Consider the
amount of copy in your email, utilise white space
effectively and think about the size of your graphics.

-13.89% Save
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ATTRACTING ATTENTION TO YOUR

PRODUCTS, WITHOUT 'SELLING"

You may want product sales, eBook downloads, webinar

views, clicks, or a combination of these metrics. Generally,
HOW DO YOU the higher the value of a product or service, the less likely
VIEW SUCCESS? someone will buy it immediately. It is often more helpful to

measure the relative success of emails against other emails
rather than setting unrealistic goals.

Subscribers are all likely to be at different stages of their
buying cycles. If we want to achieve the most significant

number of leads, we'll want to aim for content that focuses on
a relevant but quite general area that the client covers.

Everyone wants to sell more products and promote them front and center. Instead,
find the application page relevant to the product and utilize that content.

WWW.AZONETWORK.COM
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KEEP YOUR WEBINAR INVITE EMAILS
RELEVANT & EXCITING

During the COVID-19 pandemic, savvy marketers increased their webinar output to continue engaging
their audience. Then Webinar Fatigue set in. Email drives a high % of sign-ups so ensuring your invites
stand out is more important than ever. Check out the tips below to increase your clicks and registrations.

Focus on the benefits. Why should your
target audience attend your webinar?
Highlight 3 - 5 key learning objectives.

1 Language

Don't simply resend the same email 3/4
times. Test new subject lines, pre-headers &
who you are sending the email from.

y
2 Test

Using the same design for each email send
makes it easier to ignore. Mix up the graphics,
the amount of text and position of CTAs.

WWW.AZONETWORK.COM
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GET THE MOST FROM YOUR EBOOK
APPLICATION NOTES & VIDEOS

Scientists and engineers enjoy reading about new technology and scientific breakthroughs to satisfy their
sense of curiosity and feel empowered with new knowledge. They don’t as much like being sold to or
pressured into buying something. This makes app notes, ebooks, and videos all excellent choices for
content.

How will your These types of content offer a low barrier of entry. They can be
content be accessed relatively easily and consumed quickly and at the

consumed? subscriber’s pace.

Ensure the landing page conveys the value of what the reader will
learn in exchange for their data.

Utilize
2 additional
content

While ebooks, application notes, and videos are good content, linking to them directly could be
missing out on further engagement from the reader. Where possible, link to a landing page
where the reader can download the content and include additional engagement options.

WWW.AZONETWORK.COM
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HOW TO WRITE A GREAT SUBJECT LINE

When writing subject lines and content for emails, the general rule is to speak directly to the subscriber -
make it relevant and exciting to them, instead of pushing a marketing goal.

4

1 Promote and encourage
a sense of curiosity.

Are you trying to increase the lifespan of your lithium-ion battery?

Median of open % by subject length

y
Subject lines with less
than 60 characters
perform most
consistently.
y

With longer subject lines

you should make sure
keywords are towards

the beginning.

Avoid pushy sales copy and
gimmicky catchphrases that can

4 A New Approach to Urban Building Energy Models and
annoy subscribers and get emails Building Energy Consumption

caught in spam filters.

WWW.AZONETWORK.COM
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USING IMAGERY

Images can help do a lot of the legwork to portray an interesting and engaging piece of content. They're
used as shorthand to put across the topic and relevancy to the reader quickly. , View 25  Web Page

NETWORK o o °

e Landscape and Dynamics of the Tumor
W Vazume Immune Microenvironment of Liver Cancer
and Colorectal Cancer Liver Metastasis

1 Images should be eye catching and
speak to the reader’s interest.
Wed 17 August - 10:00 ET - 15:00 BST

WEBINAR
4 Qiming Zhang Shuyun Ding

-

Tochnical Support
Engineer
Varyme

They should complement the content
and help tell a coherent narrative. Dear Public,

Liver cancer has the third most lethality in the world, and hepatocellular carcinoma (HCC)

accounts for approximately 90% of primary liver cancer.

HCC is highly prevalent in China, with more
I ma g es of p rOd u CtS are n Ot than 50% of patients infected by the

) hepatitis B virus (HBV). The liver is a

recommended. Often Wlthout further common site for tumor metastasis, with

3 eXplanatlon, it's not Cleal‘ hOW they’re about 50% of colorectal cancer (CRC)
patients developing liver metastasis.

relevant to the reader, by which point

yo u 've lo stt h e i r | hterest. Cancer immunotherapy has achieved
remarkable results in clinical trials. while
the therapeutic effects are uneven and the
response rates in liver cancer and liver

metastasized CRC are low.

In this webinar on 17 August - 10:00 (ET) Qiming Zhang of MIT and Peking University will
join Shuyun Ding from Vazyme to discuss this research in further detail.

The more images we have the better.

Book your place here or read more details about the event and speakers below. Hope to

Book Your Free Place

sae you there.
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THE EFFECT OF YOUR

TITLE ON OPEN RATE

s77% . eBook

. We have analyzed words used in titles of newsletter
16.06% S|mple sponsorships to see how they affect the performance of the
s sponsorship compared to an average newsletter sponsorship.

a1, Research

Looking at these, we can see that words related to
Note direct selling, industry jargon, and oversaturated
content alienate the reader and perform poorly.
Whereas titles focused on introductory content, new
research, and application notes perform much better.

11.68%

s76% L Develop

5.11% Free

Adding personalization to emails shows the
reader that you engage with them rather than
spamming a large cohort of subscribers.

-0.73%

Download

Segment your audience so the messaging can
be more specific to the individual, and write
emails as if you are talking to an individual
rather than the masses.

9% Analysis

-16.06%

Buy AZO

NETWORK
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COPY: FEATURES VS. BENEFITS

Many scientific products come with some of the most technologically advanced features of any
product in the world. But why should your customer care? That is the challenge marketers face
when writing copy for their product messaging.

A potential customer might only have a few seconds to consider your product offering. So should
you lead your messaging with the latest feature? Or should you lead with the feature's benefit on
your customer’s life? Below we will explore this and look at some real-world examples.

Features are the factual aspects of your product. I Benefits are why the features matter to your customer. l

HOW TO USE FEATURES AND BENEFITS

To develop your messaging, start by:

No need to carry around 1000 sengs in your

1GB of storage ;
= 9 multiple CDs pocket

1.ldentifying a feature

2.Decide how that feature impacts your
customer? (i.e., Identlfy its benefitS) Lead Data+ AlL-,-'nurn'uarket:i'u_g HREITEE Turn insight into action

3.Create impactful messaging e

Safely monitor and respond to

Wireless detectar Always sensing safely

The benefits might be evident for your internal & gas leaks remotely

team, who have spent hours developing and . e _ ) _

discussing your products. But nobody cares about L e sictres inie Ui cels b

your product as much as you do. So to answer part

2, you may want to run surveys or interviews with _— : _ Faster data collection, reduced S
P atest software Fast and efficient analysis

21rors

your existing customers to understand how your
product benefits them.

WWW.AZONETWORK.COM
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HOW TO 'LAND' THE LANDING PAGE

A landing page should reflect the email's headline, copy, and content. The look and feel of your landing
page should also match the email, as consistency goes a long way toward a customer’s trust,

y
1 Offer the promised content from the

email clearly and without confusion
as to where to find it.

Directory Equipment Videos Webinars Interviews Mo

pzo About MNews Articles

MATERIALS An sFcMNetwork Site [ f W @ Become aMember Q4 Search.. I

Posted in | Batwery Materials Testing

From Electrode Powders to Battery Book
Offer points of further engagement, Separators: A Practical Approach for Your Flace

. Characterizing Your Battery Materials
whether that be related links or data g Y

View Supplier Profile Book Your Place
Edit

capture forms for downloading a
document or signing up for an event. -

From Anton Paar GmbH More Articles from Anton Paar
GmbH

Field Guide to Battery
Materials Characterization

From Electrode Powders to Battery Separators:
A Practical Appraaeh for Characterizing Your
Battery Materials

Dr, Vittorio Cappello
The Importance of Surface

Dr. Christopher Giehl -3 ' ‘Ch the Wiaferat
. & amr arge at the Wafer-Wate:
gr. Martin Thomas = !—_ﬁ Interface for Wet-Chemica
Processes
A f R 8 > increase the lifespan of your -
Keep your messaging consistent in your call-to-action e T Wesinar Daie _ Fusl Cell and Batiery
7T Do you wWant to optimize Evolution: Leaving Lead-Ac

2w “#.=. andLithium-lon Calls Behi

(CTA) and the headline of the landing page. You'll instantly o T EE T AT

lose their trust if people click on a CTA for a free offer only e plsce o be (AT e
to find a catch on the landing page. webinar: DSA 5000 M: Sound Velocit

and Density Measurement

Book Your Place

about the most viable
—urement and characterization

technigues for battery materials like solid
DMA Benchtop Density

electrode materials, slurries, separators, and electrolytes.
Meters

Webinar highlights:

Automated X-Ray Diffracti

» Specific surface ares determination of cathode and anode materizls XRDynamic (XRD) 500

W W W . A Z O N E TW O R K . C O M & Darticle size and size distribution of electrode materials

®  Flow behavior determination of battery slurries

®» Poresize and pore size distribution of battery separators
See all content from Anton Paar GmbH

About the Webinar Speakers:



https://www.hubspot.com/Key-Components-of-a-Successful-Landing-Page-optimization-ctrl?hubs_post=blog.hubspot.com/blog/tabid/6307/bid/23965/9-email-marketing-best-practices-to-generate-more-leads.aspx&hubs_post-cta=landing%20page
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DON'T FORGET YOUR CALLS TO ACTION

4

1 The wording should highlight the
value of clicking for the user.

\iew =5 a Web Page

000

AZO

NETWORK

PROTEIN
& ) ENGINEERING

. - BIOCATALYSIS CONGRESS
key points in the content.

2 Place the CTA above the fold, and at

Expanding the biocatalytic toolbox for
transformations through directed evolution,
computational technologies and synthetic biology

Be consistent with the wording and

styles throughout the email.
OCTOBER 26-27, 2022 | PHILADELPHIA, USA | proteinengineeringglobal.com

With protein engineering tools advancing at a rapid pace, biocatalysis continues to progress
into a powerful technology for chemical innovation. Never has it been more important to
understand how such tools will accelerate the future development of enzymes for chemical
synthesis.

Use high contrast and colour to , s gex m g e om o
Download this year's agenda for the Protein Engineering Biocatalysis Congress, held on
make your CTA stand out from the October 2627 in Philadelphia

rest of the email.

WWW.AZONETWORK.COM
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SHARE YOUR SCIENCE WITH A GLOBAL
AUDIENCE OF OVER 100+ MILLION ANNUAL
UNIQUE VISITORS AND 900,000+
SUBSCRIBERS.

CUSTOMIZED EMAILS

te your own customized e-mail where you own
the content and you choose the subscribers.

NEWSLETTERS

sor a newsletter to boost brand awareness, increase lead
ration and share your content with ultra-targeted
ences from over 900,000 subscribers.

AZO

NETWORK
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