
WHAT WE HAVE LEARNED FROM
OVER 250 MILLION EMAIL SENDS

*WHILST MAINTAINING A 0.09% UNSUBSCRIBE RATE
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-  SAID EVERYONE, FOR THE PAST TEN YEARS

However, it has this stubborn ability to stay alive and still be one of the best ways to reach people in the digital age.

At AZoNetwork we have analyzed over 250 million marketing emails to 900K+ subscribers across 100 different

subject areas to bring you our best practice guide on how to succeed with email marketing.

Results from The State of Scientific Marketing 2022 Report show Email marketing is the second most popular technology
used behind CRM.

Marketing technologies in use
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Make i t  easy for the reader to interact with the email .
Clear cal ls  to act ion as wel l  as tel l ing the reader how to

get what i t  is  we’re offer ing them.

Highl ight as clearly as possible what the email  is  about
and why the reader should be interested in opening i t .

We highl ight our emai l  sends with the AZoNetwork or
site-specif ic logo, for example,  News Medical .  I t ’s
important to highl ight the name of the cl ients our
content comes from alongside this so the receiver

knows exactly which companies are contact ing them.

Consider how long you spend looking at an

email, if the headline doesn't capture your

attention do you read on?

EVERY EMAIL SHOULD ANSWER THE FOLLOWING THREE QUESTIONS AS QUICKLY AS POSSIBLE:

WWW.AZONETWORK.COM

WHO is it
from?

WHATS in
it  for me?

WHAT do I
need to do?

1

2

3

http://www.azonetwork.com/


An Introduction28.89%

eBook13.33%

Download7.78%

Poster6.11%

Free3.33%

Buy-1.11%

Solution-2.78%

Measure-7.78%

Save-13.89%

Our research looked at  the ef fect  certa in words have on the
performance of  customized emai l  open rates,  g iv ing ins ight into

content that  should per form wel l ,  and content that  wi l l  requi re more
thought.  

Ensuring that your email and the information in it looks

great, regardless of the device it is being viewed on, is of

course extremely important.

59% of Millennials primarily use their smartphone to

check email, while 67% of Generation Z scans their inbox

on mobile. (Bluecore, 2021 - cited on HubSpot).

Put as much focus on how your email is viewed on a

mobile device as you do for desktop emails. Consider the

amount of copy in your email, utilise white space

effectively and think about the size of your graphics.

ALWAYSALWAYSALWAYS
OPTIMIZEOPTIMIZEOPTIMIZE

http://azonetwork.com/
https://blog.hubspot.com/marketing/email-marketing-stats


Subscribers are al l  l ikely to be at  dif ferent stages of their
buying cycles.  I f  we want to achieve the most s ignif icant
number of leads,  we’ l l  want to aim for content that focuses on
a relevant but quite general  area that the cl ient covers.

WWW.AZONETWORK.COM

HOW DO YOU
VIEW SUCCESS?1

You may want product sales,  eBook downloads,  webinar
views,  cl icks,  or a combinat ion of these metr ics.  General ly ,
the higher the value of a product or service,  the less l ikely
someone wil l  buy i t  immediately.  I t  is  often more helpful  to
measure the relat ive success of emai ls  against other emai ls
rather than sett ing unreal ist ic goals .

BUYING 
CYCLES2

Everyone wants to sell more products and promote them front and center. Instead,

find the application page relevant to the product and utilize that content.

WWW.AZONETWORK.COM
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Don't  s imply resend the same email  3/4 
t imes.  Test new subject l ines,  pre-headers & 
who you are sending the email  from. 

Dur ing the COVID-19 pandemic,  savvy marketers increased thei r  webinar output to cont inue engaging
thei r  audience. Then Webinar Fat igue set  in.  Emai l  dr ives a h igh % of  s ign-ups so ensur ing your inv i tes 
stand out is  more important than ever.  Check out the t ips below to increase your c l icks and registrat ions.   

Language1 Focus on the benefits .  Why should your 
target audience attend your webinar? 
Highl ight 3 - 5 key learning object ives.  

Test2

Using the same design for each email  send
makes i t  easier to ignore.  Mix up the graphics,  
the amount of text and posit ion of CTAs.  

Design3
WWW.AZONETWORK.COM
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Ensure the landing page conveys the value of what the reader wi l l
learn in exchange for their  data.

WWW.AZONETWORK.COM

Scient ists and engineers enjoy reading about new technology and sc ient i f ic  breakthroughs to sat is fy the i r
sense of  cur ios i ty  and fee l  empowered with new knowledge. They don’t  as much l ike being sold to or
pressured into buying something.  This makes app notes,  ebooks, and v ideos a l l  excel lent  choices for
content.

These types of content offer a low barr ier  of entry.  They can be
accessed relat ively easi ly and consumed quickly and at the
subscriber ’s  pace.

While ebooks, application notes, and videos are good content, linking to them directly could be

missing out on further engagement from the reader. Where possible, link to a landing page

where the reader can download the content and include additional engagement options.

How wil l  your
content be
consumed?1

Util ize
additional

content2

http://www.azonetwork.com/
https://www.azonetwork.com/mgmt/email-best-practices/#/best_practices?id=ebooks-app-notes-amp-videos
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When wr i t ing subject  l ines and content for  emai ls ,  the genera l  ru le is  to speak di rect ly  to the subscr iber -
make i t  re levant and exci t ing to them, instead of  pushing a market ing goal .

Promote and encourage
a sense of curiosity.1

Subject l ines with less
than 60 characters

perform most
consistently.

2
With longer subject l ines

you should make sure
keywords are towards

the beginning.
3

Avoid pushy sales copy and
gimmicky catchphrases that can

annoy subscribers and get emai ls
caught in spam f i l ters .

Median of open % by subject length

http://www.azonetwork.com/
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Images can help do a lot  of  the legwork to portray an interest ing and engaging piece of  content.  They’re
used as shorthand to put across the topic and re levancy to the reader quick ly.

Images should be eye catching and
speak to the reader’s  interest.1

They should complement the content
and help tel l  a  coherent narrative.2

Images of products are not
recommended. Often without further

explanation,  it ’s  not clear how they’re
relevant to the reader,  by which point

you’ve lost  their  interest.

3

The more images we have the better.

http://www.azonetwork.com/


35.77%

Simple

eBook

16.06%

Research12.41%

Note11.68%

Develop8.76%

5.11% Free

Download-0.73%

Analysis-8.03%

Buy-16.06%

We have analyzed words used in t i t les of  newslet ter
sponsorships to see how they af fect  the per formance of  the

sponsorship compared to an average newslet ter  sponsorship.

Looking at these, we can see that words related to

direct selling, industry jargon, and oversaturated

content alienate the reader and perform poorly.

Whereas titles focused on introductory content, new

research, and application notes perform much better.

Adding personalization to emails shows the

reader that you engage with them rather than

spamming a large cohort of subscribers.

Segment your audience so the messaging can

be more specific to the individual, and write

emails as if you are talking to an individual

rather than the masses.

http://azonetwork.com/


Features are the factual aspects of your product. Benefits are why the features matter to your customer.

WWW.AZONETWORK.COM

Many scient i f ic products come with some of the most technological ly advanced features of any
product in the world.  But why should your customer care? That is  the chal lenge marketers face
when writ ing copy for their  product messaging.

A potential  customer might only have a few seconds to consider your product offer ing.  So should
you lead your messaging with the latest  feature? Or should you lead with the feature's  benefit  on
your customer's  l i fe? Below we wil l  explore this and look at  some real-world examples.

F e a t u r e s B e n e f i t s

Identi fy ing a feature
Decide how that feature impacts your
customer? ( i .e . ,  identi fy i ts  benefits)
Create impactful  messaging

To develop your messaging,  start  by:

1.
2.

3.

The benefits  might be evident for your internal
team, who have spent hours developing and
discussing your products.  But nobody cares about
your product as much as you do. So to answer part
2,  you may want to run surveys or interviews with
your exist ing customers to understand how your
product benefits  them. 

http://www.azonetwork.com/


Offer the promised content from the
email  clearly and without confusion

as to where to f ind it .1
Offer points of  further engagement,
whether that be related l inks or data

capture forms for downloading a
document or s igning up for an event.

2

A landing page should ref lect  the emai l 's  headl ine,  copy,  and content.  The look and fee l  of  your landing
page should a lso match the emai l ,  as consistency goes a long way toward a customer’s t rust ,

Keep your messaging consistent in your call-to-action

(CTA) and the headline of the landing page. You'll instantly

lose their trust if people click on a CTA for a free offer only

to find a catch on the landing page.

WWW.AZONETWORK.COM

https://www.hubspot.com/Key-Components-of-a-Successful-Landing-Page-optimization-ctrl?hubs_post=blog.hubspot.com/blog/tabid/6307/bid/23965/9-email-marketing-best-practices-to-generate-more-leads.aspx&hubs_post-cta=landing%20page
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The wording should highlight the
value of cl icking for the user.1

Place the CTA above the fold,  and at
key points in the content.2

Be consistent with the wording and
styles throughout the email .

Use high contrast and colour to
make your CTA stand out from the

rest of  the email .

3
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Learn more about
customized emails

Learn more about
newsletters

SHARE YOUR SCIENCE WITH A GLOBAL
AUDIENCE OF OVER 100+ MILLION ANNUAL
UNIQUE VISITORS AND 900,000+
SUBSCRIBERS.

Create your own customized e-mail  where you own
al l  of  the content and you choose the subscribers.

Sponsor a newsletter to boost brand awareness,  increase lead
generat ion and share your content with ultra-targeted
audiences from over 900,000 subscribers.

https://www.azonetwork.com/marketing-science/customizedemails
https://www.azonetwork.com/marketing-science/customizedemails
https://www.azonetwork.com/marketing-science/newsletters
https://www.azonetwork.com/marketing-science/newsletters
https://www.azonetwork.com/marketing-science/newsletters
http://azonetwork.com/
https://www.azonetwork.com/marketing-science/customizedemails
https://www.azonetwork.com/marketing-science/newsletters

