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OVERVIEW

Here is the key high-level registration data from your

webinar on [insert date]

Registrations

Unique attendees

AZoNetwork leads
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YOUR WEBINAR ATTENDEES

High-level event data at a glance.
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Top geo country = [Insert country]

Registrants referred by [Top AZo referrer]
[?] S =

Overall webinar rating
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Webinar in Review

Geodata
REGISTRATION
DATA
, ) . APAC North America
This data looks at overall registration. It 25% 259

includes geodata and registration
questions:

e Total registrants = [?]

e Top country = [Insert country & totall]

e Top region = [Insert country & %]
South America
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25%

[Insert Registration question]

Answer 1
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Answer 4
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[Insert Registration question]
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Webinar in Review

Geodata
AZONETWORK
LEAD DATA
B United States
This data looks at the clicks from your 1o 1% 1% 1% 1% uindia
customized emails (CE) and newsletter ':“r"a"a
W Italy

sponsorships (NL). Your webinar = United Kingdom

campaign included [?] targeted m Canada

. . IBangIadesh
customized emails and [?} newsletter

m Germany
sponsorships. Biiidongsa
e Total email clicks = [?] Eillus

. W Greece
e Total newsletter clicks = [?] .
raq
m Argentina
CE/NL clicks = Brazil

Macau

1.[Insert country + %]

2.[Insert country + %]
. 3.Allnsert country + %]

Email 1 Email 2 Email 3 Email OD

Viewing Statistics

Geodata
The attendees included: .
N. America
e Total attendees =[?]
e Unique attendees = [?]
APAC
[?] S
Percent attendees EIMEA
? ] .
[' ] S.America

Median time in room
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Webinar in Review

MARKET
INTELLIGENCE DATA

This data looks at the market intelligence
gathered during registration & the event.
e Registrations questions = [?]
e Polls received = [?]
e Resource clicked = [?]

e Survey responses = [?]

Poll Questions

1. [Insert poll question]

Answer 1
Answer 2
Answer 3
Answer 4
Answer 5
Answer 6

N/A
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2. lInsert poll question]

Answer 1
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Resources clicked
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https://www.linkedin.com/company/1602893/
https://twitter.com/AZoNetwork
https://www.facebook.com/AZoNetwork
https://www.youtube.com/c/AZoTV
https://www.instagram.com/azonetwork

