Nanotechnology AZO

Digital Marketing & Advertising Solutions NETWORK




AZO

NETWORK

Who we are

AZoNetwork is the leading digital marketing platform for Science, Technology and Healthcare audiences. With an
audience of 100M+ annual visitors across our websites and over 1 Million first party subscribers, we have over 23 years
of digital experience in connecting these communities.
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What we do

AZoNano is the world's leading nanotechnology marketing
platform. We create, curate, and distribute high-quality
content to a dedicated readership comprised of academics,
engineers, and industry professionals from around the globe.

We specialize in providing and delivering Marketing,
Advertising, SEO, Audio-Visual and Web Services for
companies in Science, Technology and Healthcare.

We help companies develop and execute their digital
marketing strategies through content distribution, content
creation, web services, brand awareness, lead generation and
real-time analytics.
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Nanotechnology Marketing

Global Coverage

NANO
1,216,550

24.34% P

Total Annual Users

AZoNano is the leading content marketing platform which reaches scientists, engineers and
industry professionals in the Nanotechnology industry.

Contact our team today to discuss how to reach your ideal audience from the AZoNetwork.

Visits sourced from Google Analytics - Yearly average - Readership based on sample of subscribers
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Readership

Engineering
Laboratory

Medical professionals
Research

Students

Senior Academics


https://www.azonetwork.com/marketing-science/contact

Industry

Aerospace
Agritech

Automotive

Clean Technology

Energy Storage
Technologies

Food & Beverage Analysis

Fuel & Lubricant Analysis

Heat Treatment

Hydrogen

Industrial Automation
& Robotics
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29,894 Subscribers

45,715 Subscribers

49,872 Subscribers

23,800 Subscribers

31,462 Subscribers

22,477 Subscribers

16,326 Subscribers

48,544 Subscribers

5,654 Subscribers

14 152 Subscribers

MARKETING SCIENCE

Mining @ 58,451 Subscribers

Nuclear Science 8 8,404 Subscribers

Photovoltaics
Power Generation
Quantum Science

Semiconductors
Sensors
Tribology

Water Analysis

XX XK XK K

12,349 Subscribers

6,001 Subscribers

6,344 Subscribers

31,692 Subscribers

61,886 Subscribers

8,026 Subscribers

12,535 Subscribers

AZO

NETWORK


https://www.azonetwork.com/newsletters/webview/?ppnid=75
https://www.azonetwork.com/newsletters/webview/?ppnid=75
https://www.azonetwork.com/newsletters/webview/?ppnid=75
https://www.azonetwork.com/newsletters/webview/?ppnid=75
https://www.azonetwork.com/newsletters/webview/?ppnid=8
https://www.azonetwork.com/newsletters/webview/?ppnid=8
https://www.azonetwork.com/newsletters/webview/?ppnid=8
https://www.news-medical.net/newsletters/webview/?ppnid=284
https://www.news-medical.net/newsletters/webview/?ppnid=284
https://www.news-medical.net/newsletters/webview/?ppnid=284
https://www.azonetwork.com/newsletters/webview/?ppnid=4
https://www.azonetwork.com/newsletters/webview/?ppnid=4
https://www.azonetwork.com/newsletters/webview/?ppnid=4
https://www.azonetwork.com/newsletters/webview/?ppnid=212
https://www.azonetwork.com/newsletters/webview/?ppnid=212
https://www.azonetwork.com/newsletters/webview/?ppnid=212
https://www.azonetwork.com/newsletters/webview/?ppnid=183
https://www.azonetwork.com/newsletters/webview/?ppnid=183
https://www.azonetwork.com/newsletters/webview/?ppnid=183
https://www.azonetwork.com/newsletters/webview/?ppnid=183
https://www.azonetwork.com/newsletters/webview/?ppnid=182
https://www.azonetwork.com/newsletters/webview/?ppnid=182
https://www.azonetwork.com/newsletters/webview/?ppnid=182
https://www.azonetwork.com/newsletters/webview/?ppnid=229
https://www.azonetwork.com/newsletters/webview/?ppnid=229
https://www.azonetwork.com/newsletters/webview/?ppnid=229
https://www.azonetwork.com/newsletters/webview/?ppnid=306
https://www.azonetwork.com/newsletters/webview/?ppnid=306
https://www.azonetwork.com/newsletters/webview/?ppnid=306
https://www.azonetwork.com/newsletters/webview/?ppnid=306
https://www.azonetwork.com/newsletters/webview/?ppnid=306
https://www.azonetwork.com/newsletters/webview/?ppnid=296
https://www.azonetwork.com/newsletters/webview/?ppnid=296
https://www.azonetwork.com/newsletters/webview/?ppnid=296
https://www.azonetwork.com/newsletters/webview/?ppnid=296
https://www.azonetwork.com/newsletters/webview/?ppnid=26
https://www.azonetwork.com/newsletters/webview/?ppnid=26
https://www.azonetwork.com/newsletters/webview/?ppnid=26
https://www.azonetwork.com/newsletters/webview/?ppnid=286
https://www.azonetwork.com/newsletters/webview/?ppnid=286
https://www.azonetwork.com/newsletters/webview/?ppnid=286
https://www.azonetwork.com/newsletters/webview/?ppnid=1
https://www.azonetwork.com/newsletters/webview/?ppnid=1
https://www.azonetwork.com/newsletters/webview/?ppnid=1
https://www.azonetwork.com/newsletters/webview/?ppnid=233
https://www.azonetwork.com/newsletters/webview/?ppnid=233
https://www.azonetwork.com/newsletters/webview/?ppnid=233
https://www.azonetwork.com/newsletters/webview/?ppnid=233
https://www.azonetwork.com/newsletters/webview/?ppnid=233
https://www.azonetwork.com/newsletters/webview/?ppnid=181
https://www.azonetwork.com/newsletters/webview/?ppnid=181
https://www.azonetwork.com/newsletters/webview/?ppnid=181
https://www.azonetwork.com/newsletters/webview/?ppnid=231
https://www.azonetwork.com/newsletters/webview/?ppnid=231
https://www.azonetwork.com/newsletters/webview/?ppnid=231
https://www.azonetwork.com/newsletters/webview/?ppnid=40
https://www.azonetwork.com/newsletters/webview/?ppnid=40
https://www.azonetwork.com/newsletters/webview/?ppnid=40
https://www.azonetwork.com/newsletters/webview/?ppnid=36
https://www.azonetwork.com/newsletters/webview/?ppnid=36
https://www.azonetwork.com/newsletters/webview/?ppnid=36
https://www.azonetwork.com/newsletters/webview/?ppnid=287
https://www.azonetwork.com/newsletters/webview/?ppnid=287
https://www.azonetwork.com/newsletters/webview/?ppnid=287

Fluorescence 8 8,527 Subscribers

Life Sciences

Forensics & Toxicology 8 32,853 Subscribers

Analytical Chemistry : Genomics 8 38,196 Subscribers
in Life Sciences 8 42, Q" pscribers ’

Antibodies 24,532 Subscribers Immunology @ 20,735 Subscribers

Biochemistry 19,566 Subscribers Life Science Microscopy 16,544 Subscribers

19,963 Subscribers Metabolomics

Biotechnology 6,006 Subscribers

Cannabis Testing & Analysis

Cell Biology 30,662 Subscribers Protein Analysis

28,528 Subscribers

Drug Discovery & Production 39,711 Subscribers Stem Cells

8,179 Subscribers
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Flow Cytometry

11,861 Subscribers The Digital Laboratory 31,697 Subscribers
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3D Printing

Advanced Alloys

Graphene & Nanotubes

Nanoparticles & Colloids

Polymers

Technical Ceramics

Thin Films
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15,422 Subscribers

29,183 Subscribers

24 084 Subscribers

25,091 Subscribers

49,791 Subscribers

47,670 Subscribers

26,072 Subscribers

MARKETING SCIENCE

Microscopy

Atomic Force Microscopy :
(AFM) 13,519 Subscribers

Electron Microscopy 8 37,768 Subscribers

Optical Microscopy 8 16,896 Subscribers

Scientific Cameras .
& Imaging 8 9,605 Subscribers
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Analysis Techniques

Gas Analysis & Measurement 8 18,569 Subscribers
Infrared Spectroscopy 8 17,035 Subscribers

Lasers 8 30,153 Subscribers

Mechanical &

Physical Testing @ 62.864 Subscribers

Non-Destructive Testing 8 35,519 Subscribers
Particle Analysis 8 28,699 Subscribers

Raman Spectroscopy 8 11,203 Subscribers

Rheology & Viscometry

Spectroscopy

Surface Metrology &
Measurement

Thermal Analysis

XRD & Crystallography

XRF & Elemental Analysis
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51,121 Subscribers

60,483 Subscribers

40,150 Subscribers

52,790 Subscribers

20,686 Subscribers

20,686 Subscribers
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Target our first-party subscriber database by their specific professional interests.

Reach over one million named scientists, engineers and industry professionals. R e

The latest nanoparticles and colloids news from across the AZoNaoaar B S P-¥-Te | [13]=)

: - : C . , Sponsor
Our unique ability to match your targeted audience's interest with the right

content explains why this channel is so popular with clients and subscribers alike.
White Paper on Nano
. ) Grinding with Ball Mills
Choose between Headline or featured sponsorships. Fl O 8 TR B ) et

nanoparticles by size reduction with the “Top-
Down® method, as they generate the required

high energy input. ¥Vith the widest offering of

. . . ball mills worldwide, RETSCH provides a free
7 Gainimmediate exposure for A . bt Tl
N vour sto X I Increase lead generation. resutts
u :
R -
Sponsors
@ Boost brand awareness within a et s Measure your ROl with
. 1=l - Innovative Nanoparticles for
targeted community. ol automated reports. Potential Use in Enhanced Deep
Tumor Therapy

Scientists Prof. Hong Zhang and Dr Yansong Feng at '
the Van 't Heff Institute Tor Molecular Sciences atthe  §
University of Amsterdam (UvA) have engineered and  §
synthesized unique multi-layered, multi-functional
nanoparticles that allow radiotherapy and photodynamic therapy to be combined for
deep cancer fissue

1 MILLION+ SUBSCRIBERS



https://www.azonetwork.com/marketing-science/audiencepacks

LEAD GENERATION

TARGETED EMAILS

Create your own high-quality email campaigns.

You decide on the messaging, the audience and the budget and our team wiill
help with everything else from start to finish.

(2)
&

(&) Reach a highly qualified audience in our first-party subscriber base.

Target specific markets by keyword, application, industry & geography.

O.=l| Measure results with our unique AZolntel Analytics platform.

LI

& Customize your message and design with our email specialists.

AZO

NETWORK

nzo View as a Web Page

NETWORK

> \_/ -~ . "/ \" -‘/ «BD Anton Paar

Nanomaterial research with Anton
Paar’s extensive instrumentation
portfolio

Powering your curiosity

Anton Paar is pleased to offer a 24/7 applications and research database for
nanomaterials research and nanomaterials in final products, featuring specific
research cases, application reports, and instrument information. You'll get an up-
close look at how Anton Paar instruments are powering the cuniosity of the
researchers who are building the future

Click here
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PRODUCT PROFILES

More...

Demonstrate the benefits, features and key capabilities of your Products and

Equipment with our Product Profiles. FluoroMax"-4 Spectrofluorometer - HORIBA

HORIBA Scientific

EEE@
0.0 Engage your audience at the right stage in the buying cycle.

SANER

o Srpp e frefie Features

@ |1 Enrich your product listings with relevant videos, images and applications

.’Ah\ Publish the product profiles to our product categories on the relevant
‘&’,’ AZoNetwork websites.

LabRAM HE Evalution

Product profiles include RFQ buttons, brochure and PDF downloads as
calls-to-action.



https://www.azonetwork.com/sites?referrer=pdf
https://www.azonetwork.com/marketing-science/productprofiles
https://www.azonano.com/equipment-details.aspx?EquipID=86
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COMBINE THE FOLLOWING
OPTIONS OF YOUR CHOICE:

Showcase your newest products and their applications to a global
audience with a complete product package. ' Individual Product Profiles

dﬂ]c Create maximum exposure for your new products and their

applications. ' Thought Leader or Insights
from Industry Interview

& Ensure customers understand what makes your new

: : _ _ N Targeted Newsletter
& & product innovative and exciting.

Sponsorship

@@@ Choose additional content like video, webinars, or email Content Distribution
services to promote your products.

Display Advertising

Receive a complete support program to market your products.

00Q
[ ]

12


https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/video?referrer=pdf
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LEAD GENERATION

Present all of your existing AZoNetwork content in one valuable
download and use our distribution channels to reach more of the
right people from the right industry at the right time.

Y4
, L_|I¥ Reach new audiences, generate better leads.

& Demonstrate thought leadership to highly engaged industry

&& professionals.
999

Collect valuable first-party lead data

AZO

MATERIALS

News Articles Directory Equipment

An AZobetwork Site @ §f & Become'a Meder) | O Seart
!

MATERIALS SCIENCE EBOOKS

Materials eBooks

pH Measurement Guide eBook - Learn the Methods of
Successful pH Measurement

This eBook makes successful pH measurement possible, by providing
a basic knowledge of chemical principles and of potentiometry and
the functicnality of a pH electrode.

From Hamilton Company 25 0ct 2023

From Pittcon

Pittcon 2023 - Insights and Innovations

Check gut the tracks and highlights from Pittcon 2023. 2Z¢M has
curated a compilation of interviews with key opinion leaders from the
show. Download the free eBock today.

& Oct 2023

Distributed Lab Topology (DLT) eBook - Learn How to
Reduce Time-To-Result and Optimize Testing
Frequencies in High-Throughput Environments

NMR is a3 unique and powerful technique for chemical analysis
ranging from basic identification and quantification of substances to
molecular structure elucidation. With a range of NMR systems Bruker
provides a powerful sclution pertfolio for comprehensive value chain
coverage from product innovation to manufacturing. Bruker NMR
systems enable organizations to achieve a Distributed LAB Topology
(DLT) in which expertise, methods, and data can be easily and quickly
shared between differant stages in the value chain.

From Bruker BioSpin - NMR, EPR and Imeaging 13 Jul 2023

Elamtvi~ Walhicla Datbav s Taclymal oo

AZO

NETWORK

13


https://www.azom.com/ebooks
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2
BRAND AWARENESS

CONTENT DISTRIBUTION

Educate and attract your key audience.

We repurpose and distribute your existing content on an AZoNetwork site to reach a
highly relevant target audience.

EDITORIAL FEATURE

=y e
How Can Nanocrystal Size Affect ¥-Ray Y lmnorsibiioaoh
Diffraction Results? e i s
‘E' B fusom Abbai ™ The Graphene §

Use your existing content: white papers, application notes, case studies, etc.

Heray ien (HRD} i3 & nondnvasive methed for

. irsing that ean b

> phase analysisinvestigations of crystalline materials, I,"‘em"mm'wlq """"""
! b
i ] 1

‘= Repurpose your content, maximize organic search engine visibility, and include calls-to-
&=/ action.

10i2 Measure content engagement & results with our unique AZolntel Platform.

munm)
I Publish on relevant AZoNetwork sites and post to our social media channels.

Complimentary Technigues: XRD and XRF

The key difference benwesn an X-riy Nucrescerce (OAF) anakzer and an Yeay diffracan
14 araharae ie that tha £ Sp——

e s nannenctal camplae slnment sl somneeition
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https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
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WEBINAR LISTINGS

AZ0 o

MATERIALS An AZohletwork Site [ f W @ Become a Member S Search,,

Pasted in | Elecrrical Device Characterization

We take your existing webinar content and give it a new lease of life with

distribution on relevant AZoNetwork sites. Practical Considerations for Reliable
Characterization of Electrical Devices

View Supplier Profile: ll Watch the Webinar

From Lgks Shore Crnctronics Inc, Ot 172023

Promote your existing webinars to a new highly engaged audience. Practical Considerations for Reliable
Characterization of Electrical Devices

) ,.?\."-. —._\' FAN ol EaN ] -‘ul
| \ hg FIn Ty | | |
\ f( / ll'l. i Jlllr W II'. [ n'llllli'_\lll'. Lt '1\\'!. \ .f/m\ .-

~ Various steps g0 into accurately characterizing new devices, especially when reasuring
" s | slectrical signals, voltage, and current
N
1 —' - » - -
| =. PrOVIde ed ucatlonal and Informatlve Content that generates awa reness- This webinar will cover chese steps. digruggingwhat'f MECessary I Snsure high_nualh}l and
[N - ] repestabie messuremeants — particularly when charscrerizing St oryogenic temperatures,
Lake Shore's Jason Chonko, the webinar's presenter, will discuss ways o
s Heduce the impact of noise. seif-heating, and cther parasitics
= Simplify connections to the device under test, including ground connections
LA N J

®  Ensure simultaneous measurements when testing multiple sameles

0:2 Generate new interest in your products and leads for your business.

s Minimize grownd loops and crosstalk on instrurment cabling

Watch a preview below:

ﬂ Single-ended vs, differential measurement ‘



https://www.azom.com/webinar.aspx?id=812
https://www.azom.com/webinar.aspx?id=812
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BRAND AWARENESS e C——)

Display

Increase brand awareness by targeting the AZoNetwork audience
of engaged B2B visitors with various Display Advertising options.

- (VA 2
,@ | Increase brand awareness and visibility. _ , . March 28th~Register now |
— webinar | |Nterfaces: how they make ﬂ TE
or break a nanodevice Lah, }{ f.--.lél-.-'-||fi:-n.--.w-.n-
= : . . p—m——— _
A & Measure and increase traffic to your website.
oo . Webinar
Lt Flat batteries could be a thing of the past thanks te lithium-ion battery '; Interfaces: how th ey md KE
nanotechnology developed by The University of Queensland. 0 |_-; res |_< &8 nano _j avire
LY 7
rg}-{(-)\ Reach highly-targeted and relevant audiences. /\./ 3

March 289th — Registar now

S Zurich

@ Get your message accross with visually appealing
N\ Instruments

Lo d creatives.

1 Million + Global Subscribers
135M + Unique Visitors

AD SPECIFICATIONS
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/blog/display-ad-specifications-pdf-updated-annually
https://www.azonetwork.com/marketing-science/displayad

BRAND AWARENESS

Rank highly for your keywords by combining the on-site
optimization with regularly updated content and quality
links. As your website visibility increases, you'll see an
Increased return on investment with more leads and
sales being generated.

*‘3{
il

Croved

oy N

Target relevant keywords for your
industry.

Improve your website's ranking on
search engines.

Increase quality traffic to your website.

Google

catalyst characterization b4

A Al [ Images B News &) Shopping [¢] Videos i More

About 134,000,000 results (0.45 seconds)

hitps:/www.hidenanalytical.com » blog » catalyst-chara...

Catalyst Characterization Technigues - Hiden Analytical
29 Nov 2021 — The three main structural methods of catalyst characterization are X-ray
diffraction, X-ray absorption spectroscopy, and electron microscopy. X- ...

People also ask
What are catalyst characteristics?
Why is catalyst characterization important?

What is a catalyst in research?

https:/fwww.intertek.com» testing » characterisation i
Catalyst Characterisation - Intertek

Catalyst characterisation festing and analysis. Catalyst characterisation and analysis plays a

key role in catalyst development, ongoing quality control ...

https:/iwww.sciencedirect.com » science » article » pli - &
Catalyst characterization; characterization technigues

by G Leofanti - 1887 - Cited by 113 — J.L.G. Fierro (Ed.), Spectroscopic Characterization of

{==

Tools

AZO

NETWORK

PAG—

Catalyst Characterization: <
Physical Techniques for
Solid Materials

Book

[ ——
Book preview

75/720 pages available - = i
= 7

Did like this book?
H N T

fo the Fundamental and Applled Catalysis Series
Catalysis is important academically and industrially. it
plays an essential role in the manufacture of a wide
range of products, from gasoline and plastics to
fertilizers and herbicides, which would otherwise be
unobtainable or prohibitive ly expensive. ...

Google Books

Originally published: 30 April 1994
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T
WEBSITE DESIGN

Design a website for your customers. Provide a great user
experience, positively showcase your brand & optimise for leads
and search engines.

00
ﬁ% Web visitor-to-lead Z Website Design & Development —
@’ functionality. Z Fully Responsive alemnis ) 0 e IR
oo Aritnmor ol e s e e o
Z Retina Ready
.éEU 1 Fully optimised for B -
.ff search engines. ﬁ HTTPS Certificate The world's most versatile and high performing
nanoindentation platform
Z Shopping Cart Ready
Content management Z Full training on CMS
system (CMS) training.
/| You own all rights o e e /
"\ — Al IS


https://alemnis.com/

BRAND AWARENESS

GOOGLE ADS MANAGEMENT ,‘\

We manage your Google Ads campaigns by preparing a well thought out strategy and implementation
plan that is optimised to help you get the best results for your ad budget.

IMPRESSIONS

79,000

68,000

=
3
-

11,000

Optimize - Do
more with less.

s
fb

CLICKS

762

Increasing the click-

through-rate from
0.96% - 8.18%

Decreasing the
cost-per-click from
£2.06 to £0.70

Z Keyword Research and Planning
z Optimization
z Growth

AZO

NETWORK
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CONTENT CREATION

Create unique, informative, and engaging content to help you tell your

story to the right people at the right time. THOUGHT LEADERS
International Women's Day; In
} i ] ] Conversation with Dr. Claudia Contini
Generate premium quality content on a subject of your choice.
- 4

Develop t houg ht = lead erSh i p With Content Cu ra ted SpeCifica lly for yOLI r This International Women's Day, we speak with Dr. Claudia Contini, a L'Oréal-UNESCO UK
ta rg et a u d ie n Ce Rising Talent Fellow and future BBSRC Fellow at Imperial College London. We discuss

how her current research in synthetic biology could help implement nanomedicine
further into the healthcare sector, and her thoughts on the actions needed to
#BreakTheBias.

INTERNATIONAL

! c. 21N
Women's Day | &9
-

Use the experience of our team to provide guidance on what works and ‘ H"

for content distribution.

what doesn't.

Own the content to use on your site, OR use our vast audience network
g° U

Free up your marketing team by using our network of copywriting experts. What is your favorite thing about conducting research

in the UK, and what made you choose to be based
there?

The UK has a vivid, world-class and motivating research landscape where everyone can
build their careers. Plus, | work Immersed in an international environment which allows

140+ Scientific writing experts on our team



https://www.azonano.com/article.aspx?ArticleID=6024

CONTENT

SOCIAL MEDIA CONTENT

Re-purpose your existing podcasts, webinars and video content for use across social media.

Reach your audience with rich multimedia on their social platforms.

|\/I Up to 5 x Social Media snippet videos.

B%ﬂ
¥ -~ WA '
T > High quality, professional audio & video content. LAV *v :
N« PODCAST
Food Authenticity Podcast Epd
RO Gordon Burns

\ s Wine Authenticity -
| of the major podcast players. WRemakingas s Creit

-@@- Increase brand awareness online and on all

Reach and engage your audience on Social Media. [Gordon] Right. Well, let me repeat that simple
phrase that many of the listeners will have heard,

i

AZO

NETWORK

. ‘_ - B Marketing nanotechnology

Challenges and Recommendations for
Communicating about Nanomaterials

What you will
learn from this

21


https://vimeo.com/showcase/8572096/video/562709074
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CONTENT

INSIGHTS FROM INDUSTRY

Tap into your teams’ product expertise and knowledge and convert it quickly and easily
iInto powerful marketing collateral with an Insights from Industry interview.

Create evergreen content which engages clients for years to come. INSIGHTS FROM INDUSTRY

Next Generation Quantum Dot Pixel Based
LCD Displays

Download PDF Copy

Choose an in-house expert to showcase your thought-leadership.

insights from industry

Neorman Luechinger

CTO, Avantama AG

' ?7/|> AZo Editors produce an engaging and educational written interview.

generation QD pixel based LCD displays and other quantum dot applications.
——

AZoNano talks to Norman Luechinger, CTO of Avantama AG, about the developments of next

Can you give a brief overview Avantama AG and the
work you do?

l‘ ‘\ Avantama AG Is specialized in the development and supply of printable and coatable

materials for the manufacturing of optical or electronic thin films, Avantama's materials

ymwy Feature theinterview on arelevant AZo site to reach your target audience.

luminescent perovskite quantum dots

Could you please explain the basic theory behind
Quantum Dots for our readers?

Quantum dats (QD) are wery small semiconductor particles, anly several nanometres in
size, able to luminesce with a very defined color when excited with blue or UV light. The

color of existing commercial QDs such as cadmium selenide (CdSe) or indium phosphide
somqg _’ !

10:2 Measure content engagement & results with our AZolntel Platform.

22


https://www.azonetwork.com/marketing-science/insights
https://www.azonetwork.com/marketing-science/analytics?referrer=pdf
https://www.azonano.com/article.aspx?ArticleID=4748

CONTENT

THOUGHT LEADERS

Display and promote your end users' research activities and illustrate how
they have used your products or services. Our Thought Leaders series
focuses on the knowledge and research of key opinion leaders and
academics.

@EEE  Your customers discuss their research and how your product or service
&’ ‘& helped advance their work.

) U4

O'O'Q Generate an engaging thought-leader interview from a credible 3rd party.

~ A
@ Interview an industry expert to create relatable content for your audience.

74b>.

==== We conduct the interview and publish on relevant AZo websites.

S\ | /4

AZO

NETWORK

THOUGHT LEADERS

The Rise of Nanotoxicology: A SIDS Case
Study

Download PDF Copy
‘ Interwiew conducted by Megon Craig M5 Mar182022

Thought Leaders

Dr. Antonietta M Gatt

Founder
Mewhanodiagnostics

Please could you introduce yourself and how you
became involved in this research topic?

WMy name iz Antonietta Maorena Gartti. | sm a physicist 3 Fellow of the Societies of
Biomaterialz and Engineering, and am the founder of the new scientific discipline called

Nanopatholaogy.

Thanks 1o a couple of European Research Projects | coordinated, | was sble to continue

working on a discovery of mine.

When applied 1o medicine, the phyzsical method | proposed opearates on histological

seCtions and aims to identify the presence of inoreanic micrg- snd nancparticles. That

23


https://www.azonetwork.com/marketing-science/thoughtleaders
https://www.azonano.com/article.aspx?ArticleID=6042
https://www.azonano.com/article.aspx?ArticleID=6042

CONTENT

VIDEO SERVICES

THOUGHT LEADER VIDEO

Bring your content to life with our video creation services. We manage
everything from from concept to filming to post-production and

distribution.

icholas Randall
nt,'Business Development
. AATF o T
@@@ Showcase your products, applications, testimonials, and more through N
|___ video. -
w > » Choose from a range of video styles.
D [

O
I
4\

Work with our video specialists to create captivating video content.

-

- <, You own the video, but we will help you distribute your videos across @
I Il the AZoNetwork websites.

P P 5:14/647 sx



https://www.azonetwork.com/sites?referrer=MediaKit
https://vimeo.com/manage/videos/421577848/ff52209453
https://vimeo.com/showcase/6594139
https://vimeo.com/showcase/3788460
https://vimeo.com/showcase/6594139

AZO
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CONTENT

EXPERT PRESENTATIONS

ON DEMAND

Give your keynote presentations the production value they deserve with
an Expert Presentation On-Demand (ExPOD).

P>Q€)\ Reach your audience online, at virtual events and Clinical -omics
tradeshows.
o e Network-Integrated data
% Q gras e Clinical Knowledge Graph
&\ Demonstrate real thought leadership through targeted ) A%
content. TR el

==

= e
- >
e, Mo, Spa. Diol, 2017 - = @
=% @
-

Work with our video specialists on speaker preparation

Ei E\ through to recording and post-production. "RBT i @

= | Promote and distribute your presentation with our > Bl suw/e
oo o0 industry-specific newsletters and websites.
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/marketing-science/newsletters?referrer=pdf
https://www.azonetwork.com/sites?referrer=pdf
https://vimeo.com/manage/videos/447570844/106e9d54f9
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VIRTUAL VIDEOS

ON DEMAND

Use our highly skilled and experienced team of AV professionals to showcase
your thought leadership and bring your subject matter to life. Virtual videos
on-demand (VVOD) are interactive, engaging and professionally produced.

wD>» High quality, professional audio-visual content.

& Demonstrate real thought leadership through targeted content.

— - APPLICATIONS OF NANOSCALE
= 4’ = Smooth, easy process from speaker preparation through recording ELECTROCHEMISTRY

and post-production.

= Enhance user experience (UX) of your written content across the
co| AZoNetwork.

26


https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf
https://vimeo.com/manage/videos/517082727
https://vimeo.com/manage/videos/336756769

CONTENT

Engage and educate your audience with a scientific
webinar. Leave the planning, promotion and execution of
your next webinar series in our hands.

0.0.0
r~O*

5 Reach a global audience in a format that is

.
o
[iﬂ] accessible and convenient.

Demonstrate thought-leadership and prioritize
education during the customer journey.

Educate your customers about a new product
or application.

AZO

NETWORK

N
e

Ad(lancing polymer research
and testing with benchtop NMR

AZO

MATERIALS

Marcel
Lachenmann

Dr. Bryan S.
Beckingham

P> P 5:14/647 x

before, during and

post-webinar.
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https://www.azom.com/webinar.aspx?id=584
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CONTENT |

Bring your subject matter to life and reach your audience
with a professionally produced and distributed podcast or
podcast series.

Gc)
BRUKER
(<)

e
-@%— Reach a global audience on all of the major
|

Il podcast players.

®  stimulate discussion and demonstrate thought

& leadership.

;‘@ - Smooth, easy process from speaker preparation > B s14/647 4
= through recording and post-production.

e —T .

|||§|||

PODCAST

Food Authenticity Podcast Ep3

Peter Awram & Gillian Wade
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https://www.bruker.com/en/landingpages/bbio/food-authenticity-podcast-ep3.html
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REAL TIME ANALYTICS .

Measure and monitor the ROI of all of your AZoNetwork campaigns using our unique analytical platform — AZolntel.

With over 135 million unique visitors and over 700,000 content items, we have the ability to demonstrate your audience as well
as provide market intelligence to assist with your content marketing decisions.

. . € = e z".'
Measure the effectiveness of your campaigns. LeaDs cevanareo sy oerEnen e G -
-6 o : Overview L]
v Track lead generation and engagement. Lo 142009 8513
& = = e RECEMT LEADS TOP SECTORS
: View top performing content. eoeo e G -
b " — -

2% of your keywords are ranking on the first page. Great to see!
I recommend optimizing the budget to focus on the remaining 28%

FIND OUT MORE

AZalnslghts !
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CONVERSION RATE

OPTIMIZATION

Optimize your site to convert a higher % of traffic, leading to
business success. CRO is the process of taking as many site

visitors to a desired goal or outcome as possible. Using CRO,

you'll see an increased ROl with more leads and sales being
generated from existing traffic.

@ﬁiﬁ% Generate more leads and sales.

\l/

v % Increase number of conversions.

= | Test site updates before implementing them.

ORIGINAL - 0.27% CTR

L ==

Innovators of a unique nanoparticle sizer: NanoFlowSizer

Passion for Process Analytical Tec

Receive free product information

OPTIMIZED - 1.83% CTR

Innovators of a unique nanoparticle size
Passion for Process Analytical

E
Speak to our Experts

r: NanoFlowsSizer

Receive free product information
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https://www.azonetwork.com/marketing-science/productprofiles?referrer=pdf

CLIENT TESTIMONIALS

" .:f

How 15 years of working with Alemnis has taught
them how to market science better.

I've been working with AZoNetwork for 15 years.
They've enabled us to collate all the information first
that can be useful to not only sell products, but to
educate people on how those products could help
them develop new materials. |

READ THE WHOLE STORY

L ik

alem i

—99
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https://www.azonetwork.com/marketing-science/testimonials/alemnis
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https://www.azonetwork.com/marketing-science/testimonials/alemnis
https://www.azonetwork.com/marketing-science/testimonials/alemnis
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9 Find Out More
6 Speak to an Expert

- www.azonetwork.com 9 G e
Q) +44 (0116 1457 7150
info@azonetwork .com m ® 0 I@,



https://www.instagram.com/azonetwork/
https://www.facebook.com/AZoNetwork
https://www.linkedin.com/company/1602893/
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=eur
https://www.azonetwork.com/marketing-science/ratecard?referrer=MediaKit#c=gbp
https://twitter.com/AZoNetwork
https://www.azonetwork.com/marketing-science/newsletters
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit
https://www.azonetwork.com/marketing-science/contact?referrer=MediaKit

